Publico Text Mono

Richard Turley at Bloomberg Businessweek commissioned a
monospaced version of their sans for their 2012 election
issue, aiming for an aesthetic of “pure data”, untouched
by human hands. Commercial Type had moved into an office
in Chinatown in New York earlier that year; Christian
Schwartz had noticed monospaced serif type on many signs
in the neighborhood, set in Latin alphabets that are
included almost as an afterthought in Chinese typefaces.
Inspired by these awkwardly beguiling un-designed forms,
he drew a monospaced version of Publico Text.
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Though it was not space-efficient enough for this
special issue of Bloomberg Businessweek, Publico
Text Mono appeared in info graphics and in feature
headlines in many subsequent issues. Its forms feel
at once familiar and alien-recognizable as part of
Publico, but with a distinctly strange texture. Greg
Gadzowicz added the italics, which are actually
optically corrected obliques, in keeping with the un-
fussy aesthetic of the family.
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Publico Text Mono Roman

Publico Text Mono Italic

Publico Text Mono Roman No. 2

Publico Text Mono Italic No. 2

Publico Text Mono Semibold

Publico Text Mono Semibold Italic

Publico Text Mono Bold

Publico Text Mono Bold Italic

New York Trilogy A1 density of words, and therefore make Publice

New York Trilogy paced counterparts at larger sizes. To help allevi.
ROMAN & ITALIC, 16 PT ate this for display usage, we have added a Roman

No. 2, a stronger weight that better approximates
NeW YOI‘k Tri 10gy ;Eglfige;;}]i;?l: of the Roman weight in the other
New York Trilogy

ROMAN NO. 2 & ITALIC NO. 2, 16 PT
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Comparisons
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PJOPKJORINN
Huomattav1a
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RESTAURANTE
Passstraﬂen
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SVEUCILISTA
Navigateurs

PUBLICO TEXT MONO SEMIBOLD, , 66 PT

TANGENTBORD
Gelisiminde

PUBLICO TEXT MONO SEMIBOLD ITALIC, , 66 PT

OCORRENCIAS
Functioneze

OOOOOOOOOOOOOOOOOOOOOOOO

NACISNIECIE
Bijvoorbeeld

PUBLICO TEXT MONO BOLD ITALIC, , 66 PT

commercialtype.com



Publico Text Mono

Rooman valtakunnan

AMERICAN-MADE BREW
P011t1sches System

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

Dette far nordmenn

SHUTTLE AUTOMATICO
Rooted in all fact

OOOOOOOOOOOOOOOOOOOOOOOOO

Between 926 & 1587

AUTO-JUSTIFICATION
Ewropa telghet fuq

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

Dieci sottoregioni

KOMBO KET GITARRAL
Odnajdziemy w nich
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Given to outbursts

LYPRAZPI LEIDDI TIL
Ruksgebouwendlenst

OOOOOOOOOOOOOOOOOOOOOOOOOOO

Prumérna nadmorska

UPSTANDING VISUALS
§ehr1n iklimi ayni

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

Revolucao Francesa
SPACED EQUIDISTANT
Civiliniy skrydziy
Widening his gazes
INFLAZIONE COSMICA
Grensen fortsaetter

OOOOOOOOOOOOOOOOOOOOOOOOOOOOO
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EN LOS ULTIMOS DIECISEIS MESES
Het mysterie rond het haar van

POSTPONING SPRING REGISTRATION
In 1995 the expectations arose
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IT’S ASSUMED TO BE OPERATIONAL
Tenemos 289,83 millones de km2

PRIOBALNE RAVNICE ATLANTIKA SE
With a £2.64 billion budget in

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

NEW DESIGN LANGUAGE FOR MOBILE
Based on a latter distribution

UNSER KOLUMNIST GEHT DER FRAGE
Dawn il-fruntieri fuq il-Lvant

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

EN MOT KULTURELL RORELSE VAXTE
De nieuwe koning van Luxemburg

PRAWDZIWY PRZEEOM W GOSPODARCE
Una cuestion de estado en Peru

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO
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LE VAISSEAU PEUT TRANSPORTER 8 PERSONNES
Alights at Astor Place and Grand Central
OP HET EERSTE ZICHT LIJKT DE FILM IN EEN
His sturdy facade belied unseen fatigues

OOOOOOOOOOOOOOOOOOOOOOOOOO ., 18 PT [ALTERNATE R]

EKKI FLEIRI TILVILJANAKENNDIR SNUNINGAR!
Clarke ei usko saavansa summaa seteleina
CERTAIN PEDAGOGIES AVAILED THEMSELVES TO
Sunim veiksmigi izdevies parciest ziemas
NYILVANOS PODIUMVITAT TARTOTTAK PENTEKEN
Photographic copies readily made it past
EIN WEITERER EINFLUSS AUF DIE ENTSTEHUNG
Salies BVP augimo prisideda 9,2 procento

KAHN ADVOCATED AN HONESTY IN MATERIALITY
Exista fix 1365 de plaje, adica cate una
EN LA PINTURA, EL PRECEDENTE MAS NOTABLE
Width: 73 Hé1gbt. 191” Matte: 53” x 72
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Samogtoska

PUBLICO TEXT MONO ROMAN, 60 PT

Realigning

PUBLICO TEXT MONO ROMAN NO. 2, 60 PT

Afhankelijjk

PUBLICO TEXT MONO SEMIBOLD, 60 PT

Centralaja

PUBLICO TEXT MONO BOLD, 60 PT
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Zootrophic

PUBLICO TEXT MONO ITALIC, 60 PT

Francaises

PUBLICO TEXT MONO ITALIC NO. 2, 60 PT

Utilizeaza

PUBLICO TEXT MONO SEMIBOLD ITALIC, 60 PT

Demarcator

PUBLICO TEXT MONO BOLD ITALIC, 60 PT
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ROMAN
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LINING FIGURES

ITALIC
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PUBLICO TEXT MONO ROMAN, ITALIC , BOLD, 15/18 PT

THE SPANISH WAR, which began in 1739,
and the French war which soon followed
it occasioned further increase of the
debt, which, on the 31st of December
1748, after it had been concluded by the
Treaty of Aix-la-Chapelle, amounted to
£78,293,313. The most profound peace of
the seventeen years of continuance had
taken no more than £8,328,354 from it.

A war of less than nine years’ continu-
ance added £31,338,689 to it (Refer to
James Postlethwaite’s History of the Pub-
lic Revenue). During the administration
of Mr. Pelham, the interest of the pub-
lic debt was reduced from 4% to 3%; or
at least measures were taken for reduc-
ing it, from four to three per cent; the
sinking fund was increased, and some part
of the public debt was paid off. In 1755,
before the breaking out of the late war,
the funded debt of Great Britain amount-
ed to £72,289,673. On the 5th of Janu-
ary 1763, at the conclusion of the peace,
the funded debt amounted to £122,603,336,
whereas the unfunded debt has been stat-
ed at £13,927,589. But the expense oc-
casioned by the war did not end with the
conclusion of the peace, so that though,
on the 5th of January 1764, the funded
debt was increased (partly by a new loan,
and partly by funding a part of the un-
funded debt) to £129,586,782, there still
remained (according to the very well in-
formed author of Considerations on the
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SEMIBOLD ALL CAPS

SEMIBOLD

LINING FIGURES

SEMIBOLD ITALIC
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THE SPANISH WAR, which began in 1739,
and the French war which soon followed
it occasioned further increase of the
debt, which, on the 31st of December
1748, after it had been concluded by the
Treaty of Aix-la-Chapelle, amounted to
£78,293,313. The most profound peace of
the seventeen years of continuance had
taken no more than £8,328,354 from it.

A war of less than nine years’ continu-
ance added £31,338,689 to it (Refer to
James Postlethwaite’s History of the Pub-
lic Revenue). During the administration
of Mr. Pelham, the interest of the pub-
lic debt was reduced from 4% to 3%; or
at least measures were taken for reduc-
ing it, from four to three per cent; the
sinking fund was increased, and some part
of the public debt was paid off. In 1755,
before the breaking out of the late war,
the funded debt of Great Britain amount-
ed to £72,289,673. On the 5th of Janu-
ary 1763, at the conclusion of the peace,
the funded debt amounted to £122,603,336,
whereas the unfunded debt has been stat-
ed at £13,927,589. But the expense oc-
casioned by the war did not end with the
conclusion of the peace, so that though,
on the 5th of January 1764, the funded
debt was increased (partly by a new loan,
and partly by funding a part of the un-
funded debt) to £129,586,782, there still
remained (according to the very well in-
formed author of Considerations on the
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THE PSYCHOLOGY OF BEAUTY

Every introduction to the problems of
aesthetics begins by acknowledging
the existence and claims of two meth-
ods of attack-the general, philosoph-
ical, deductive, which starts from

a complete metaphysics and installs
beauty in its place among the other
great concepts; and the empirical, or
inductive, which seeks to disengage a
general principle of beauty from the
objects of aesthetic experience and
the facts of aesthetic enjoyment: a
prime example of Fechner’s “aesthet-
ics from above and from below.”

METHODOLOGIES

The first was the method of aesthet-
ics par excellence. It was indeed
only through the desire of an eigh-
teenth-century philosopher, Baumgar-
ten, to round out his “architecton-
ic” of metaphysics that the science
received its name, as designating the
theory of knowledge in the form of
feeling, parallel to that of “clear,”
logical thought. Kant, Schelling, and
Hegel, again, made use of the concept
of the Beautiful as a kind of key-
stone or cornice for their respective
philosophical edifices. Aesthetics,
then, came into being as the philoso-
phy of the Beautiful, and it may be
asked why this philosophical aes-
thetics does not suffice—why beauty
should need for its understanding
also an aesthetics “von unten.” The
answer is not that no system of phi-
losophy is universally accepted, but
that the general aesthetic theories
have not, as yet at least, succeeded
in answering the plain questions of
“the plain man” in regard to concrete
beauty. Kant, indeed, frankly de-
nied that the explanation of concrete
beauty, or “Doctrine of Taste,” as he
called it, was possible, while the
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THE PSYCHOLOGY OF BEAUTY

Every introduction to the problems of
aesthetics begins by acknowledging
the existence and claims of two meth-
ods of attack-the general, philosoph-
ical, deductive, which starts from

a complete metaphysics and installs
beauty in its place among the other
great concepts; and the empirical, or
inductive, which seeks to disengage a
general principle of beauty from the
objects of aesthetic experience and
the facts of aesthetic enjoyment: a
prime example of Fechner’s “aesthet-
ics from above and from below.”

METHODOLOGIES

The first was the method of aesthet-
ics par excellence. It was indeed
only through the desire of an eigh-
teenth-century philosopher, Baumgar-
ten, to round out his “architecton-
ic” of metaphysics that the science
received its name, as designating the
theory of knowledge in the form of
feeling, parallel to that of “clear,”
logical thought. Kant, Schelling, and
Hegel, again, made use of the concept
of the Beautiful as a kind of key-
stone or cornice for their respective
philosophical edifices. Aesthetics,
then, came into being as the philos-
ophy of the Beautiful, and it may be
asked why this philosophical aes-
thetics does not suffice—why beau-

ty should need for its understanding
also an aesthetics “von unten.” The
answer is not that no system of phi-
losophy is universally accepted, but
that the general aesthetic theories
have not, as yet at least, succeeded
in answering the plain questions of
“the plain man” in regard to concrete
beauty. Kant, indeed, frankly de-
nied that the explanation of concrete
beauty, or “Doctrine of Taste,” as he
called it, was possible, while the
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THE PSYCHOLOGY OF BEAUTY

Every introduction to the problems of
aesthetics begins by acknowledging
the existence and claims of two meth-
ods of attack-the general, philosoph-
ical, deductive, which starts from

a complete metaphysics and installs
beauty in its place among the other
great concepts; and the empirical, or
inductive, which seeks to disengage a
general principle of beauty from the
objects of aesthetic experience and
the facts of aesthetic enjoyment: a
prime example of Fechner’s “aesthet-
ics from above and from below.”

METHODOLOGIES

The first was the method of aesthet-
ics par excellence. It was indeed
only through the desire of an eigh-
teenth-century philosopher, Baumgar-
ten, to round out his “architecton-
ic” of metaphysics that the science
received its name, as designating the
theory of knowledge in the form of
feeling, parallel to that of “clear,”
logical thought. Kant, Schelling, and
Hegel, again, made use of the concept
of the Beautiful as a kind of key-
stone or cornice for their respective
philosophical edifices. Aesthetics,
then, came into being as the philoso-
phy of the Beautiful, and it may be
asked why this philosophical aes-
thetics does not suffice—why beauty
should need for its understanding
also an aesthetics “von unten.” The
answer is not that no system of phi-
losophy is universally accepted, but
that the general aesthetic theories
have not, as yet at least, succeeded
in answering the plain questions of
“the plain man” in regard to concrete
beauty. Kant, indeed, frankly de-
nied that the explanation of concrete
beauty, or “Doctrine of Taste,” as he
called it, was possible, while the
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THE PSYCHOLOGY OF BEAUTY

Every introduction to the problems of
aesthetics begins by acknowledging
the existence and claims of two meth-
ods of attack-the general, philosoph-
ical, deductive, which starts from

a complete metaphysics and installs
beauty in its place among the other
great concepts; and the empirical, or
inductive, which seeks to disengage a
general principle of beauty from the
objects of aesthetic experience and
the facts of aesthetic enjoyment: a
prime example of Fechner’s “aesthet-
ics from above and from below.”

METHODOLOGIES

The first was the method of aesthet-
ics par excellence. It was indeed
only through the desire of an eigh-
teenth-century philosopher, Baumgar-
ten, to round out his “architecton-
ic” of metaphysics that the science
received its name, as designating the
theory of knowledge in the form of
feeling, parallel to that of “clear,”
logical thought. Kant, Schelling, and
Hegel, again, made use of the concept
of the Beautiful as a kind of key-
stone or cornice for their respective
philosophical edifices. Aesthetics,
then, came into being as the philos-
ophy of the Beautiful, and it may be
asked why this philosophical aes-
thetics does not suffice—why beau-

ty should need for its understanding
also an aesthetics “von unten.” The
answer is not that no system of phi-
losophy is universally accepted, but
that the general aesthetic theories
have not, as yet at least, succeeded
in answering the plain questions of
“the plain man” in regard to concrete
beauty. Kant, indeed, frankly de-
nied that the explanation of concrete
beauty, or “Doctrine of Taste,” as he
called it, was possible, while the
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THE PSYCHOLOGY OF BEAUTY

Every introduction to the problems of
aesthetics begins by acknowledging the
existence and claims of two methods of
attack—the general, philosophical, de-
ductive, which starts from a complete
metaphysics and installs beauty in its
place among the other great concepts;
and the empirical, or inductive, which
seeks to disengage a general principle
of beauty from the objects of aesthetic
experience and the facts of aesthetic
enjoyment: a prime example of Fechner’s
“aesthetics from above and from below.”

METHODOLOGIES
The first was the method of aesthet-
ics par excellence. It was indeed only
through the desire of an eighteenth-cen-
tury philosopher, Baumgarten, to round
out his “architectonic” of metaphys-
ics that the science received its name,
as designating the theory of knowledge
in the form of feeling, parallel to
that of “clear,” logical thought. Kant,
Schelling, and Hegel, again, made use of
the concept of the Beautiful as a kind
of keystone or cornice for their respec-
tive philosophical edifices. Aesthetics,
then, came into being as the philosophy
of the Beautiful, and it may be asked
why this philosophical aesthetics does
not suffice; why beauty should need for
its understanding also an aesthetics
“von unten.”

THE STATE OF CRITICISM
The answer is not that no system of
philosophy is universally accepted, but
that the general aesthetic theories
have not, as yet at least, succeeded in
answering the plain questions of “the
plain man” in regard to concrete beau-
ty. Kant, indeed, frankly denied that
the explanation of concrete beauty, or
“Doctrine of Taste,” as he called it,
was possible, while the various definers
of beauty as “the union of the Real and
the Ideal” “the expression of the Ideal
to Sense,” have done no more than he. No
one of these aesthetic systems, in spite
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THE PSYCHOLOGY OF BEAUTY

Every introduction to the problems of
aesthetics begins by acknowledging the
existence and claims of two methods of
attack—the general, philosophical, de-
ductive, which starts from a complete
metaphysics and installs beauty in its
place among the other great concepts;
and the empirical, or inductive, which
seeks to disengage a general principle
of beauty from the objects of aesthetic
experience and the facts of aesthetic
enjoyment: a prime example of Fechner’s
“aesthetics from above and from below.”

METHODOLOGIES
The first was the method of aesthet-
ics par excellence. It was indeed only
through the desire of an eighteenth-cen-
tury philosopher, Baumgarten, to round
out his “architectonic” of metaphys-
ics that the science received its name,
as designating the theory of knowledge
in the form of feeling, parallel to
that of “clear,” logical thought. Kant,
Schelling, and Hegel, again, made use of
the concept of the Beautiful as a kind
of keystone or cornice for their respec-
tive philosophical edifices. Aesthetics,
then, came into being as the philosophy
of the Beautiful, and it may be asked
why this philosophical aesthetics does
not suffice; why beauty should need for
its understanding also an aesthetics
“von unten.”

THE STATE OF CRITICISM
The answer is not that no system of
philosophy is universally accepted, but
that the general aesthetic theories
have not, as yet at least, succeeded in
answering the plain questions of “the
plain man” in regard to concrete beau-
ty. Kant, indeed, frankly denied that
the explanation of concrete beauty, or
“Doctrine of Taste,” as he called it,
was possible, while the various definers
of beauty as “the union of the Real and
the Ideal” “the expression of the Ideal
to Sense,” have done no more than he. No
one of these aesthetic systems, in spite
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THE PSYCHOLOGY OF BEAUTY

Every introduction to the problems of
aesthetics begins by acknowledging the
existence and claims of two methods of
attack—the general, philosophical, de-
ductive, which starts from a complete
metaphysics and installs beauty in its
place among the other great concepts;
and the empirical, or inductive, which
seeks to disengage a general principle
of beauty from the objects of aesthetic
experience and the facts of aesthetic
enjoyment: a prime example of Fechner’s
“aesthetics from above and from below.”

METHODOLOGIES
The first was the method of aesthet-
ics par excellence. It was indeed only
through the desire of an eighteenth-cen-
tury philosopher, Baumgarten, to round
out his “architectonic” of metaphys-
ics that the science received its name,
as designating the theory of knowledge
in the form of feeling, parallel to
that of “clear,” logical thought. Kant,
Schelling, and Hegel, again, made use of
the concept of the Beautiful as a kind
of keystone or cornice for their respec-
tive philosophical edifices. Aesthetics,
then, came into being as the philosophy
of the Beautiful, and it may be asked
why this philosophical aesthetics does
not suffice; why beauty should need for
its understanding also an aesthetics
“von unten.”

THE STATE OF CRITICISM
The answer is not that no system of
philosophy is universally accepted, but
that the general aesthetic theories
have not, as yet at least, succeeded in
answering the plain questions of “the
plain man” in regard to concrete beau-
ty. Kant, indeed, frankly denied that
the explanation of concrete beauty, or
“Doctrine of Taste,” as he called it,
was possible, while the various definers
of beauty as “the union of the Real and
the Ideal” “the expression of the Ideal
to Sense,” have done no more than he. No
one of these aesthetic systems, in spite
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THE PSYCHOLOGY OF BEAUTY

Every introduction to the problems of
aesthetics begins by acknowledging the
existence and claims of two methods of
attack—the general, philosophical, de-
ductive, which starts from a complete
metaphysics and installs beauty in its
place among the other great concepts;
and the empirical, or inductive, which
seeks to disengage a general principle
of beauty from the objects of aesthetic
experience and the facts of aesthetic
enjoyment: a prime example of Fechner’s
“aesthetics from above and from below.”

METHODOLOGIES
The first was the method of aesthet-
ics par excellence. It was indeed only
through the desire of an eighteenth-cen-
tury philosopher, Baumgarten, to round
out his “architectonic” of metaphys-
ics that the science received its name,
as designating the theory of knowledge
in the form of feeling, parallel to
that of “clear,” logical thought. Kant,
Schelling, and Hegel, again, made use of
the concept of the Beautiful as a kind
of keystone or cornice for their respec-
tive philosophical edifices. Aesthetics,
then, came into being as the philosophy
of the Beautiful, and it may be asked
why this philosophical aesthetics does
not suffice; why beauty should need for
its understanding also an aesthetics
“von unten.”

THE STATE OF CRITICISM
The answer is not that no system of
philosophy is universally accepted, but
that the general aesthetic theories
have not, as yet at least, succeeded in
answering the plain questions of “the
plain man” in regard to concrete beau-
ty. Kant, indeed, frankly denied that
the explanation of concrete beauty, or
“Doctrine of Taste,” as he called it,
was possible, while the various definers
of beauty as “the union of the Real and
the Ideal” “the expression of the Ideal
to Sense,” have done no more than he. No
one of these aesthetic systems, in spite
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THE PSYCHOLOGY OF BEAUTY
Every introduction to the problems of aesthet-
ics begins by acknowledging the existence and
claims of two methods of attack-the general,
philosophical, deductive, which starts from a
complete metaphysics and installs beauty in its
place among the other great concepts; and the
empirical, or inductive, which seeks to disen-
gage a general principle of beauty from the ob-
jects of aesthetic experience and the facts of
aesthetic enjoyment: a prime example of Fech-
ner’s “aesthetics from above and from below.”

METHODOLOGIES

The first was the method of aesthetics par ex-
cellence. It was indeed only through the desire
of an eighteenth-century philosopher, Baumgar-
ten, to round out his “architectonic” of meta-
physics that the science received its name,
as designating the theory of knowledge in the
form of feeling, parallel to that of “clear,”
logical thought. Kant, Schelling, and Hegel,
again, made use of the concept of the Beauti-
ful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics,
then, came into being as the philosophy of
the Beautiful, and it may be asked why this
philosophical aesthetics does not suffice; why
beauty should need for its understanding also
an aesthetics “von unten.”

THE STATE OF CRITICISM
The answer is not that no system of philosophy
is universally accepted, but that the general
aesthetic theories have not, as yet at least,
succeeded in answering the plain questions of
“the plain man” in regard to concrete beau-
ty. Kant, indeed, frankly denied that the ex-
planation of concrete beauty, or “Doctrine of
Taste,” as he called it, was possible, while
the various definers of beauty as “the union
of the Real and the Ideal” “the expression of
the Ideal to Sense,” have done no more than he.
No one of these aesthetic systems, in spite
of volumes of so-called application of their
principles to works of art, has been able to
furnish a criterion of beauty. The criticism
of the generations is summed up in the mild
remark of Fechner, in his “Vorschule der Aes-
thetik,” to the effect that the philosophical
path leaves one in conceptions that, by reason
of their generality, do not well fit the par-
ticular cases. And so it was that empirical
aesthetics arose, which does not seek to answer
those plain questions as to the enjoyment of
concrete beauty down to its simplest forms, to
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THE PSYCHOLOGY OF BEAUTY
Every introduction to the problems of aesthet-
ics begins by acknowledging the existence and
claims of two methods of attack-the general,
philosophical, deductive, which starts from a
complete metaphysics and installs beauty in its
place among the other great concepts; and the
empirical, or inductive, which seeks to disen-
gage a general principle of beauty from the ob-
jects of aesthetic experience and the facts of
aesthetic enjoyment: a prime example of Fech-
ner’s “aesthetics from above and from below.”

METHODOLOGIES

The first was the method of aesthetics par ex-
cellence. It was indeed only through the desire
of an eighteenth-century philosopher, Baumgar-
ten, to round out his “architectonic” of meta-
physics that the science received its name,
as designating the theory of knowledge in the
form of feeling, parallel to that of “clear,”
logical thought. Kant, Schelling, and Hegel,
again, made use of the concept of the Beauti-
ful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics,
then, came into being as the philosophy of
the Beautiful, and it may be asked why this
philosophical aesthetics does not suffice; why
beauty should need for its understanding also
an aesthetics “von unten.”

THE STATE OF CRITICISM
The answer is not that no system of philosophy
is universally accepted, but that the general
aesthetic theories have not, as yet at least,
succeeded in answering the plain questions of
“the plain man” in regard to concrete beau-
ty. Kant, indeed, frankly denied that the ex-
planation of concrete beauty, or “Doctrine of
Taste,” as he called it, was possible, while
the various definers of beauty as “the union
of the Real and the Ideal” “the expression of
the Ideal to Sense,” have done no more than he.
No one of these aesthetic systems, in spite
of volumes of so-called application of their
principles to works of art, has been able to
furnish a criterion of beauty. The criticism
of the generations is summed up in the mild
remark of Fechner, in his “Vorschule der Aes-
thetik,” to the effect that the philosophical
path leaves one in conceptions that, by reason
of their generality, do not well fit the par-
ticular cases. And so it was that empirical
aesthetics arose, which does not seek to answer
those plain questions as to the enjoyment of
concrete beauty down to its simplest forms, to
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THE PSYCHOLOGY OF BEAUTY
Every introduction to the problems of aesthet-
ics begins by acknowledging the existence and
claims of two methods of attack-the general,
philosophical, deductive, which starts from a
complete metaphysics and installs beauty in its
place among the other great concepts; and the
empirical, or inductive, which seeks to disen-
gage a general principle of beauty from the ob-
jects of aesthetic experience and the facts of
aesthetic enjoyment: a prime example of Fech-
ner’s “aesthetics from above and from below.”

METHODOLOGIES

The first was the method of aesthetics par ex-
cellence. It was indeed only through the desire
of an eighteenth-century philosopher, Baumgar-
ten, to round out his “architectonic” of meta-
physics that the science received its name,
as designating the theory of knowledge in the
form of feeling, parallel to that of “clear,”
logical thought. Kant, Schelling, and Hegel,
again, made use of the concept of the Beauti-
ful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics,
then, came into being as the philosophy of
the Beautiful, and it may be asked why this
philosophical aesthetics does not suffice; why
beauty should need for its understanding also
an aesthetics “von unten.”

THE STATE OF CRITICISM
The answer is not that no system of philosophy
is universally accepted, but that the general
aesthetic theories have not, as yet at least,
succeeded in answering the plain questions of
“the plain man” in regard to concrete beau-
ty. Kant, indeed, frankly denied that the ex-
planation of concrete beauty, or “Doctrine of
Taste,” as he called it, was possible, while
the various definers of beauty as “the union
of the Real and the Ideal” “the expression of
the Ideal to Sense,” have done no more than he.
No one of these aesthetic systems, in spite
of volumes of so-called application of their
principles to works of art, has been able to
furnish a criterion of beauty. The criticism
of the generations is summed up in the mild
remark of Fechmer, in his “Vorschule der Aes-
thetik,” to the effect that the philosophical
path leaves one in conceptions that, by reason
of their generality, do not well fit the par-
ticular cases. And so it was that empirical
aesthetics arose, which does not seek to answer
those plain questions as to the enjoyment of
concrete beauty down to its simplest forms, to
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PUBLICO TEXT MONO BOLD, BOLD ITALIC, 8/10 PT

THE PSYCHOLOGY OF BEAUTY
Every introduction to the problems of aesthet-
ics begins by acknowledging the existence and
claims of two methods of attack—the general,
philosophical, deductive, which starts from a
complete metaphysics and installs beauty in its
place among the other great concepts; and the
empirical, or inductive, which seeks to disen-
gage a general principle of beauty from the ob-
jects of aesthetic experience and the facts of
aesthetic enjoyment: a prime example of Fech-
ner’s “aesthetics from above and from below.”

METHODOLOGIES

The first was the method of aesthetics par ex-
cellence. It was indeed only through the desire
of an eighteenth-century philosopher, Baumgar-
ten, to round out his “architectonic” of meta-
physics that the science received its name,
as designating the theory of knowledge in the
form of feeling, parallel to that of “clear,”
logical thought. Kant, Schelling, and Hegel,
again, made use of the concept of the Beauti-
ful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics,
then, came into being as the philosophy of
the Beautiful, and it may be asked why this
philosophical aesthetics does not suffice; why
beauty should need for its understanding also
an aesthetics “von unten.”

THE STATE OF CRITICISM
The answer is not that no system of philosophy
is universally accepted, but that the general
aesthetic theories have not, as yet at least,
succeeded in answering the plain questions of
“the plain man” in regard to concrete beau-
ty. Kant, indeed, frankly denied that the ex-
planation of concrete beauty, or “Doctrine of
Taste,” as he called it, was possible, while
the various definers of beauty as “the union
of the Real and the Ideal” “the expression of
the Ideal to Sense,” have done no more tham he.
No one of these aesthetic systems, in spite
of volumes of so-called application of their
principles to works of art, has been able to
furnish a criterion of beauty. The criticism
of the generations is summed up in the mild
remark of Fechmer, in his “Vorschule der Aes-
thetik,” to the effect that the philosophical
path leaves one in conceptions that, by reason
of their generality, do not well fit the par-
ticular cases. And so it was that empirical
aesthetics arose, which does not seek to answer
those plain questions as to the enjoyment of
concrete beauty down to its simplest forms, to
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PUBLICO TEXT MONO ROMAN, 7/9 PT

PUBLICO TEXT MONO BOLD, 7/9 PT

BRH  JAN APR JuL The sense of constructing situa- The sense of constructing situa-
ABBO 123,864 104,403 122,231 tions is to fulfill human primi- tions is to fulfill human primi-
AIRD 245,856 287,968 266,550 tive desires and pursue a su- tive desires and pursue a su-
ATHA 164,168 116,164 180,652 perior passional quality. From perior passional quality. From
ARRO 341,215 420,021 399,981 Internationale Situationiste Internationale Situationiste
BANF 126,845 154,861 140,616 #1: “This alone can lead to the #1: “This alone can lead to the
BARO 120,103 220,044 190,820 further clarification of these further clarification of these
BARR 315,614 351,414 340,156 simple basic desires, and to the simple basic desires, and to the
BEAU 436,493 352,241 389,325 confused emergence of new desires confused emergence of new desires
BONA 461,656 357,465 295,610 whose material roots will be pre- whose material roots will be pre-
BOWD 155,564 187,912 160,653 cisely the new reality engendered cisely the new reality engendered
BRET 227,298 251,236 266,561 by situationist constructions. by situationist constructions.
BROO 312,564 284,521 277,155 We must thus envisage a sort of We must thus envisage a sort of
BURN 202,799 179,209 304,195 situationist-oriented psychoanal - situationist-oriented psychoanal -
CALG 355,541 147,581 210,610 ysis in which, in contrast to the ysis in which, in contrast to the
CAMP 219,102 240,031 156,616 goals pursued by the various cur- goals pursued by the various cur-
CANM 122,692 162,241 141,155 rents stemming from freudianism, rents stemming from freudianism,
CARB 310,012 250,219 265,857 each of the participants in this each of the participants in this
CARD 158,778 160,081 170,624 adventure would discover desires adventure would discover desires
CHIL 280,892 266,254 254,251 for specific ambiences in order for specific ambiences in order
DATC 112,756 127,375 115,689 to fulfill them. each person must to fulfill them. each person must
DECA 416,452 397,752 400,282 seek what he loves, what attracts seek what he loves, what attracts
DOVR 236,861 249,765 287,201 him. Through this method one can him. Through this method one can
DRAT 736,875 700,658 710,456 tabulate elements out of which tabulate elements out of which
EACR 148,572 201,368 175,265 situations can be constructed, situations can be constructed,
ECAV 587,391 561,487 572,138 along with projects to dynamize along with projects to dynamize
EIRE 218,342 210,968 199,267 these elements.” The primary ob- these elements.” The primary ob-
EKEF 491,384 458,620 446,182 stacle to situations, therefore, stacle to situations, therefore,
FALQ 102,924 113,078 108,912 is the culture of the advanced is the culture of the advanced
PUBLICO TEXT MONO, 6/8 PT PUBLICO TEXT MONO ROMAN, 6/8 PT PUBLICO TEXT MONO BOLD, 6/8 PT

BRH JAN APR JuL The sense of constructing situations The sense of constructing situations
ABBO 123,864 104,403 122,231 is to fulfill human primitive desires is to fulfill human primitive desires
AIRD 245,856 287,968 266,550 and pursue a superior passional qual- and pursue a superior passional qual-
ATHA 164,168 116,164 180,652 ity. From Internationale Situation- ity. From Internationale Situation-
ARRO 341,215 420,021 399,981 iste #1: “This alone can lead to the iste #1: “This alone can lead to the
BANF 126,845 154,861 140,616 further clarification of these simple further clarification of these simple
BARO 120,103 220,044 190,820 basic desires, and to the confused basic desires, and to the confused
BARR 315,614 351,414 340,156 emergence of new desires whose mate- emergence of new desires whose mate-
BEAU 436,493 352,241 389,325 rial roots will be precisely the new rial roots will be precisely the new
BONA 461,656 357,465 295,610 reality engendered by situationist reality engendered by situationist
BOWD 155,564 187,912 160,653 constructions. We must thus envisage constructions. We must thus envisage
BRET 227,298 251,236 266,561 a sort of situationist-oriented psy- a sort of situationist-oriented psy-
BROO 312,564 284,521 277,155 choanalysis in which, in contrast to choanalysis in which, in contrast to
BURN 202,799 179,209 304,195 the goals pursued by the various cur- the goals pursued by the various cur-
CALG 355,541 147,581 210,610 rents stemming from freudianism, each rents stemming from freudianism, each
CAMP 219,102 240,031 156,616 of the participants in this adventure of the participants in this adventure
CANM 122,692 162,241 141,155 would discover desires for specific would discover desires for specific
CARB 310,012 250,219 265,857 ambiences in order to fulfill them. ambiences in order to fulfill them.
CARD 158,778 160,081 170,624 each person must seek what he loves, each person must seek what he loves,
CHIL 280,892 266,254 254,251 what attracts him. Through this method what attracts him. Through this method
DATC 112,756 127,375 115,689 one can tabulate elements out of which one can tabulate elements out of which
DECA 416,452 397,752 400,282 situations can be constructed, along situations can be constructed, along
DOVR 236,861 249,765 287,201 with projects to dynamize these ele- with projects to dynamize these ele-
DRAT 736,875 700,658 710,456 ments.” The primary obstacle to situ- ments.” The primary obstacle to situ-
EACR 148,572 201,368 175,265 ations, therefore, is the culture of ations, therefore, is the culture of
ECAV 587,391 561,487 572,138 the advanced capitalist society. The the advanced capitalist society. The
EIRE 218,342 210,968 199,267 first issue of the journal Interna- first issue of the journal Interna-
EKEF 491,384 458,620 446,182 tionale Situationiste defined a situ- tionale Situationiste defined a situ-
FALQ 102,924 113,078 108,912 ationist as “having to do with the ationist as “having to do with the
FBRO 634,432 592,244 615,347 theory or practical activity of con- theory or practical activity of con-
FDOR 387,116 414,278 402,621 structing situations. One who engages structing situations. One who engages
FORW 227,298 251,236 266,561 in the construction of situations.” in the construction of situations.”
GCMJ 436,493 352,241 389,325 The same defined situationism as “a The same defined situationism as “a
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PUBLICO TEXT MONO ROMAN, ITALIC, 9/10 PT

The Spanish War, which began in 1739,
and the French war which soon followed
it occasioned further increase of the
debt, which, on the 31st of December
1748, after the war had been conclud-

ed by the Treaty of Aix-la-Chapelle,
amounted to £78,293,313. The most pro-
found peace of seventeen years continu-
ance had taken no more than £8,328,354.
from it. A war of less than nine years’
continuance added £31,338,689 to it.
(Refer to James Postlethwaite’s The His-
tory of the Public Revenue.) During the
administration of Mr. Pelham, the inter-
est of the public debt was reduced, or
at least measures were taken for reduc-
ing it, from four to three per cent; the
sinking fund was increased, and some
part of the public debt was paid off.

In 1755, before the breaking out of the
late war, the funded debt of Great Brit-
ain amounted to £72,289,673. On the 5th

PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

The Spanish War, which began in 1739,
and the French war which soon followed
it occasioned further increase of the
debt, which, on the 31st of December
1748, after the war had been conclud-

ed by the Treaty of Aix-la-Chapelle,
amounted to £78,293,313. The most pro-
found peace of seventeen years continu-
ance had taken no more than £8,328,354.
from it. A war of less than nine years’
continuance added £31,338,689 to it.
(Refer to James Postlethwaite’s The His-
tory of the Public Revenue.) During the
administration of Mr. Pelham, the inter-
est of the public debt was reduced, or
at least measures were taken for reduc-
ing it, from four to three per cent; the
sinking fund was increased, and some
part of the public debt was paid off.

In 1755, before the breaking out of the
late war, the funded debt of Great Brit-
ain amounted to £72,289,673. On the 5th

PUBLICO TEXT MONO ROMAN, ITALIC, 9/12 PT

The Spanish War, which began in 1739,
and the French war which soon followed
it occasioned further increase of the
debt, which, on the 31st of December
1748, after the war had been conclud-

ed by the Treaty of Aix-la-Chapelle,
amounted to £78,293,313. The most pro-
found peace of seventeen years continu-
ance had taken no more than £8,328,354.
from it. A war of less than nine years’
continuance added £31,338,689 to it.
(Refer to James Postlethwaite’s The His-
tory of the Public Revenue.) During the
administration of Mr. Pelham, the inter-
est of the public debt was reduced, or
at least measures were taken for reduc-
ing it, from four to three per cent; the
sinking fund was increased, and some
part of the public debt was paid off.

In 1755, before the breaking out of the
late war, the funded debt of Great Brit-
ain amounted to £72,289,673. On the 5th
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The Spanish War, which began in 1739,
and the French war which soon followed
it occasioned further increase of the
debt, which, on the 31st of December
1748, after the war had been conclud-

ed by the Treaty of Aix-la-Chapelle,
amounted to £78,293,313. The most pro-
found peace of seventeen years continu-
ance had taken no more than £8,328,354.
from it. A war of less than nine years’
continuance added £31,338,689 to it.
(Refer to James Postlethwaite’s The His-
tory of the Public Revenue.) During the
administration of Mr. Pelham, the inter-
est of the public debt was reduced, or
at least measures were taken for reduc-
ing it, from four to three per cent; the
sinking fund was increased, and some
part of the public debt was paid off.

In 1755, before the breaking out of the
late war, the funded debt of Great Brit-
ain amounted to £72,289,673. On the 5th
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CESKY (CZECH)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

Ackoli klimSova nenapsala knih mnoho,
prece znd ji ta naSe cetbychtivi mla-
deZ tuze dobre. Zna ji zejména z knih:

Z jara do léta, Kniha bachorek, Palecek
a Malenka, Z raje, Rodinna skrinka a j.,
a pak z ruznych Casopist pro mladez, do
nichZ velice pilné prispiva. Jeji prace
vesmés déti nasSe rady ¢itaji, ponévadz
skute¢né vynikaji vSim, ¢eho se na dobré
Cetbé zada. vsak KlimSova také pracuje s
laskou, pracuje opravdové vaziné a nevyda
nic na svétlo, co by diikladné nepodro-
bila soudu svému i soudu jinych. A to
pravé dodava jejim pracem té pravé ceny.
NuZe seznammeZ se se Zivotem této tiché
a skromné pracovnice, seznammeZ se i s
jejimi péknymi spisy. KlimSova narodi-
la se 7. dne mésice prosince roku 1851.
v Policce. Otec jeji byl dosti zamoZnym
a vazenym méStanem, mélté v Policce dim
a byl dlouha 1éta ¢lenem obecniho za-
stupitelstva, ba i méstskym radnim. Pri
domé méli KlimSovi zahradku. NéZna matka
Bohumilcéina milovala totiZ velice kvé-

DANSK (DANISH)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

Der var en lille havfisk af god fami-
lie, navnet husker jeg ikke, det ma de
lerde sige dig. Den lille fisk havde
attenhundrede sgskende, alle lige gamle;
de kendte ikke deres fader eller mo-
der, de matte straks skgtte sig selv og
svgmme om, men det var en stor forng-
jelse; vand havde de nok at drikke, hele
verdenshavet, fgden tenkte de ikke pa,
den kom nok; hver ville fglge sin lyst,
hver ville f& sin egen historie, ja det
tenkte heller ingen af dem pa. Solen
skinnede ned i vandet, det lyste om dem,
det var sa klart, det var en verden med
de forunderligste skabninger, og nogle
sad gruelig store, med voldsomme gab, de
kunne sluge de attenhundrede sgskende,
men det tenkte de heller ikke pd, for
ingen af dem var endnu blevet slugt. De
sma svgmmede sammen, te&t op til hveran-
dre, som sildene og makrellerne svgmmer;
men som de allerbedst svgmmede i vandet
og tenkte pad ingenting, sank, med for-
ferdelig lyd, ovenfra, midt ned imel-

DEUTSCH (GERMAN)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

Sehen wir das Gesamtbild unseres heu-
tigen Lebens nur mit unseren Augen an,
so konnen wir die Folgerung ziehen, daff
dieses Gebilde einen chaotischen Cha-
rakter trdgt, und es kann uns nicht
wundern, dafl diejenigen, welche sich in
diesem scheinbaren Chaos unwohl fiihlen,
der Welt entfliehen oder sich in geisti-
gen Abstraktionen verlieren wollen. Doch
jedenfalls muff es uns klar sein, daf
diese Flucht vor der Wirklichkeit ein
ebenso grofler Irrtum ist wie jene Anleh-
nung an den reinsten Materialismus. We-
der die Flucht in das Mittelalter, noch
der von verschiedenen Kunsthistorikern
empfohlene Wiederaufbau des Olympos kann
und die Losung bringen. Unsere Zeit hat
eine andere Mission zu erfiillen als die
des Mittelalters und des Hellenismus. Um
die Aufgabe unserer Zeit richtig zu ver-
stehen, ist es notwendig, dafl wir nicht
nur mit unseren Augen, sondern vielmehr
mit unseren innerlichen Sinnesorganen
die Lebensstruktur erfassen. Haben wir
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ESPANOL (SPANISH)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

En esta conferencia no pretendo, como

en anteriores, definir, sino subrayar;
no quiero dibujar, sino sugerir. Ani-
mar, en su exacto sentido. Herir paja-
ros sofiolientos. Donde haya un rincon
oscuro, poner un reflejo de nube alar-
gada y regalar unos cuantos espejos de
bolsillo a las sefioras que asisten. He
querido bajar a la ribera de los juncos.
Por debajo de las tejas amarillas. A la
salida de las aldeas, donde el tigre se
come a los nifios. Estoy en este momento
lejos del poeta que mira el reloj, lejos
del poeta que lucha con la estatua, que
lucha con el suefio, que lucha con la
anatomia; he huido de todos mis amigos y
me voy con aquel muchacho que se come la
fruta verde y mira cémo las hormigas de-
voran al pajaro aplastado por el automoé-
vil. Por las calles mas puras del pueblo
me encontraréis; por el aire viajero

y la luz tendida de las melodias que
Rodrigo Caro 1lamé “reverendas madres

de todos los cantares”. Por todos los
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FRANGAIS (FRENCH)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

Dada a son origine dans le dictionnaire.
C’est terriblement simple. En fran-

cais cela signifie «cheval de bois». En
allemand «va te faire, au revoir, a la
prochaine». En roumain «oui en effet,
vous avez raison, c’est c¢a, d’accord,
vraiment, on s’en occupe», etc. C’est

un mot international. Seulement un mot
et ce mot comme mouvement. Trés facile a
comprendre. Lorsqu’on en fait une ten-
dance artistique, cela revient a vouloir
supprimer les complications. Psychologie
Dada. Allemagne Dada y compris indi-
gestions et crampes brouillardeuses,
littérature Dada, bourgeoisie Dada et
vous, trés vénérés poetes, vous qui

avez toujours fait de la poésie avec

des mots, mais qui n’en faites jamais

du mot lui-méme, vous qui tournez autour
d’un simple point en poétisant. Guerre
mondiale Dada et pas de fin, révolu-
tion Dada et pas de commencement. Dada,
amis et soi-disant poétes, treés estimés
fabricateurs et évangélistes Dada Tza-

ITALIANO (ITALIAN)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

Dapprima, ripetendendo 1’errore commesso
in gioventu, scrisse di animali che co-
nosceva poco, e le sue favole risonarono
di ruggiti e barriti. Poi si fece pin
umano, se cosi si puo dire, scrivendo
degli animali che credeva di conoscere.
Cosi la mosca gli regald una gran quan-
tita di favole dimostrandosi un animale
piu utile di quanto si creda. In una di
quelle favole ammirava la velocita del
dittero, velocita sprecata perché non
gli serviva né a raggiungere la preda né
a garantire la sua incolumita. Qui fa-
ceva la morale una testuggine. Un’altra
favola esaltava la mosca che distrugge-
va le cose sozze da essa tanto amate.
Una terza si meravigliava che la mosca,
1’animale pitu ricco d’occhi, veda tanto
imperfettamente. Infine una raccontava
di un uomo che, dopo di aver schiacciato
una mosca noiosa, le grido: “Ti ho bene-
ficata; ecco che non sei piu una mosca”.
Con tale sistema era facile di avere
ogni giorno la favola pronta col caffe

MAGYAR (HUNGARIAN)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

Hajnali két orakor a segédtiszt belé-
pett a tabornok szobajaba és jelentet-
te, hogy a jar6rok elindultak a hodricsi
Gton. Az asztalra allitott petr6leumlam-
pa koriil szétteregetett tereprajzok és
jelentések hevertek, rajtuk keresztbe
dobva egy eziistgombos lovagldopalca. A
tabornok a szoba kozepén allt és hideg
arccal hallgatta a segédtiszt szavait.
Kurtara nyirt szakala rétesen csillogott
a lampafényben. Aranykeretes szemiivege
mogiil jeges nyugalommal csillamlottak
elé kék szemei. Csupa energia volt ez

a hat 1ab magas, karcsi ember, aki egy
honap elétt vette at a feldunai hadtest
parancsnoksigat. De most mégis, mintha
valami faradtsagot vagy inkabb fasultsa-
got arultak volna el mozdulatai. Néman
b6lintott s mikor a segédtiszt mogott
becsukdédott az ajtd, kimeriilten dob-

ta magat a kopott divanyra. Két nap 6ta
mindig talpon volt s egyik izgalom a ma-
sik utan érte. A Szélakna iranyaban fek-
v6 fOcsapat felé haladd ellenség mar egy
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POLSKI (POLISH)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

0d wczoraj jakis niepokdj panuje w
uliczce. Stary Mendel dziwi sie i cze$-
ciej niz zwykle naktada krotka tajke
patrzac w okno. Tych ludzi nie widziat
on tu jeszcze. Gdzie ida? Po co przysta-
ja z robotnikami, $pieszacymi do kopania
fundamentéw pod nowy dom niciarza Greu-
licha? Skad sie tu wziety te obszarpane
wyrostki? Dlaczego patrza tak po sie-
niach? Skad majg pieniadze, Ze ida w
pieciu do szynku? Stary Mendel kreci
gltowg, smokczac maty, silnie wygiety
widniowy cybuszek. On zna tak dobrze te
uliczke cichg. Jej fizjonomie, jej ruch.
jej glosy, jej tetno. Wie, kiedy zza
ktoérego wegta wyjrzy w dzien pogodny
stofice; ile dzieci przebiegnie rankiem,
drepcgc do ochronki, do szkoty; ile
zwiedtych dziewczat w ciemnych chust-
kach, z matymi blaszeczkami w reku
przejdzie po trzy, po cztery, do fabryki
cygar na robote; ile kobiet przystanie z
koszami na starym, wytartym chodniku,
pokazujac sobie zakupione jarzyny,
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PORTUGUES (PORTUGUESE)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

D. Benedita levantou-se, no dia seguin-
te, com a idéia de escrever uma carta
ao marido, uma longa carta em que lhe
narrasse a festa da véspera, nomeas-

se os convivas e os pratos, descrevesse
a recepc¢do noturna, e, principalmente,
desse noticia das novas relacdes com

D. Maria dos Anjos. A mala fechava-

-se as duas horas da tarde, D. Bene-
dita acordara as nove, e, niao morando
longe (morava no Campo da Aclamacgdo),
um escravo levaria a carta ao correio
muito a tempo. Demais, chovia; D. Bene-
dita arredou a cortina da janela, deu
com os vidros molhados; era uma chuvinha
teimosa, o céu estava todo brochado de
uma cor pardo-escura, malhada de gros-
sas nuvens negras. Ao longe, viu flutuar
e voar o pano que cobria o balaio que
uma preta levava a cabeca: concluiu que
ventava. Magnifico dia para ndo sair,
e, portanto, escrever uma carta, duas
cartas, todas as cartas de uma esposa
ao marido ausente. Ninguém viria tenta-

SUOMI (FINNISH)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

He olivat ystdvii ystdvyydessd, joka oli
ldheisempdd kuin veljeys. Nello oli pie-
ni Ardennelainen — Patras suuri Flaman-
dilainen. He olivat saman ikdisid vuo-
silla mitattuna, mutta kuitenkin toinen
0li vield nuori, toinen oli jo vanha.

He olivat asuneet yhdessid koko ikédn-

sd; molemmat he olivat orpoja ja kurjia
sekd saivat leipidnsd samasta kddestd. Se
oli ollut heididn siteensd alku, heidin
ensimmdinen sympatian siikeensd; se oli
vahvistunut pdivi pdivdlti ja kasvanut
heiddn mukanaan kiintednid ja erottamat-
tomana niin, ettd he alkoivat rakastaa
toisiansa erittdin paljon. Heiddn kotin-
sa oli pieni mokki pienen Flamandilai-
sen kyldn reunalla, peninkulman pidssa
Antverpenistd. Kyld sijaitsi leveiden
laidunkaistaleiden ja viljavainioiden
vilissd, ja sen ldpi virtaavan suuren
kanavan reunamilla kasvoi pitkdt rivit
tuulessa taipuvia poppeleita ja terva-
leppid. Siind oli parikymmenti maatilaa
ja taloa, joiden ikkunaluukut olivat

SVENSKA (SWEDISH)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

Klockan var mellan atta och nio den
vackra majmorgonen, dd Arvid Falk ef-
ter scenen hos brodern vandrade gatorna
framidt, missn6jd med sig sjidlv, missnéjd
med brodern och missnéjd med det hela.
Han onskade att det vore mulet och att
han hade daligt sdllskap. Att han var

en skurk, det trodde han icke fullt pa,
men han var icke ndjd med sig sjilv, han
var sd van att stdlla hoga fordringar pa
sig, och han var inldrd att i brodern se
ett slags styvfar, for vilken han hyste
stor aktning, ndstan vordnad. Men &dven
andra tankar déko upp och gjorde honom
bekymrad. Han var utan pengar och utan
sysselsidttning. Detta senare var kanske
det vidrsta ty sysslolosheten var honom
en svar fiende, begdvad med en ald-

rig vilande fantasi som han var. Under
ganska obehagliga funderingar hade han
kommit ner pd Lilla Tridgardsgatan; han
f6ljde vdnstra trottoaren utanfér Drama-
tiska Teatern och befann sig snart inne
pa Norrlandsgatan; han vandrade utan mal
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TURKGE (TURKISH)
PUBLICO TEXT MONO ROMAN, ITALIC, 9/11 PT

Sadik genc¢, araladigi kapiyi cekin-

ce, yine birden kararan sanduka siikunu
icinde, Iskender Pasa, galeyansiz ibade-
tine baslardi. Artik diinyaya dair hicg-
bir iimidi kalmamisti. Istedigi yalniz
bir iman selametiydi. Vakia korkak bir
adam degildi. Ama, muhakkak bir 6liimii
her giin, her saat, her dakika, hatta her
saniye beklemek.. Onun cesaretini kir-
mis, sinirlerini zayiflatmisti. Evet, ya
kafasi kesilecek, ya bogulacakti! Diisiin-
diikce, ensesinde soguk bir satirin sarih
temasini duyar gibi oluyordu. Bu sarih
temas silinirken karsisina kendi boguk
hayali gelirdi; go6zleri patlamis, kavugu
bir tarafa yuvarlanmis, boynu yagli bir
kement ile sikilmis, ayagindan pabug¢lari
cikmis, ipek kusagi ¢oziilmiis, karanlik,
kopiiklii agzindan siyah dili sarkmis bir
naas.. iskender Pasa’nin yerde siiriinen
0liisti! Titrer, gozlerini ogusturur, yine
salat-ii selamlarini cekmeye baslar-

di. Yakin akibetinin bu uzvi hatirasi

o kadar bariz, o kadar kuvvetliydi Kki..
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OPENTYPE FEATURES
FAMILY WIDE

ALL CAPS
opens up spacing, moves
punctuation up

TABULAR LINING
default figures

FRACTIONS
ignores numeric date format

SUPERSCRIPT/SUPERIOR

SUBSCRIPT/INFERIOR

DENOMINATOR
for making arbitrary fractions

NUMERATOR
for making arbitrary fractions

LANGUAGE FEATURE
Nederlands (Dutch) IJ glyph

LANGUAGE FEATURE
Polski (Polish) kreska accent

LANGUAGE FEATURE
Roméana (Romanian) s accent

DEACTIVATED

Sale @ [Only] $1190/€950

Sale Price $3,460 €1,895
Originally ¥7,031 £9,215

21/03/10 2 1/18 460/9201

x158 + y23 x z18 - a4260
x158 + y23 x z18 - a4260
0123456789 0123456789
0123456789 0123456789

RIJKS Vrijdag IJmuiden
ZRODEA mozliwoS¢ $lady
CONSTIINTA stiintifice

ACTIVATED

SALE @ [ONLY] $1190/€950

Sale Price $3,460 €1,895
Originally ¥7,031 £9,215

21/03/10 21/18 460/9301

X158 + y23 X ZlS — a4260

X158 + Y23 X Zig ~
0123456789 0123456789
0123456789 0123456789

d4260

RUKS Vrijdag muiden
ZRODEA mozliwo$¢ $lady
CONSTIINTA stiintifice

OPENTYPE FEATURES
ROMAN & ITALIC

CONTEXTUAL ALTERNATES

nut fractions for halves, thirds,

quarters, and eighths

STYLISTIC SET 01
alternate R

STYLISTIC SET 02
alternate J

STYLISTIC SET 03
alternate ®

STYLISTIC ALTERNATES
Illustrator/Photoshop
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DEACTIVATED

31/2 /17 1/4 1/250 3/8

READILY Regulates Racing
JIMMY JONES Just Joining
Ernest Wright & Son LLC®

Radiation Jumblers Inc.®

ACTIVATED
/250 2

READILY Regulates Racing
JIMMY JONES Just Joining
Ernest Wright & Son LLC®

Radiation Jumblers Inc.®
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STYLES INCLUDED IN COMPLETE FAMILY

Publico Text Mono Roman

Publico Text Mono Italic

Publico Text Mono Roman No. 2
Publico Text Mono Italic No. 2
Publico Text Mono Semibold
Publico Text Mono Semibold Italic
Publico Text Mono Bold

Publico Text Mono Bold Italic

SUPPORTED LANGUAGES

Afrikaans, Albanian, Asturian, Basque, Breton,
Bosnian, Catalan, Cornish, Croatian, Czech, Danish,
Dutch, English, Esperanto, Estonian, Faroese,
Finnish, French, Galician, German, Greenlandic,
Guarani, Hawaiian, Hungarian, Ibo, Icelandic,
Indonesian, Irish, Gaelic, Italian, Kurdish, Latin,
Latvian, Lithuanian, Livonian, Malagasy, Maltese,
Maori, Moldavian, Norwegian, Occitan, Polish,
Portuguese, Romanian, Romansch, Saami, Samoan,
Scots, Scottish Gaelic, Serbian (Latin), Slovak,
Slovenian, Spanish (Castillian), Swahili, Swedish,
Tagalog, Turkish, Walloon, Welsh, Wolof

CONTACT

Commercial Type
110 Lafayette Street, #203
New York, New York 10013

office 212 604-0955
fax 212 925-2701
www.commercialtype.com

COPYRIGHT

© 2014 Commercial Type.
All rights reserved.
Commercial® is a registered trademark & Publico™ is

a trademark of Schwartzco Inc., dba Commercial Type.

This file may be used for evaluation purposes only.
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ABOUT THE DESIGNERS

Paul Barnes (born 1970) is a graphic designer spe-
cializing in the fields of lettering, typography,
type design, and publication design. In the early
1990s he worked for Roger Black in New York where he
was involved in redesigns of Newsweek, US and Brit-
ish Esquire and Foreign Affairs. During this time
he art directed Esquire Gentleman and U&lc. He later
returned to America to be art director of the music
magazine Spin. Since 1995 he has lived and worked in
London. He has formed a long term collaboration with
Peter Saville, which has resulted in such diverse
work as identities for Givenchy, ‘Original Modern’
for Manchester and numerous music based projects,
such as Gay Dad, New Order, Joy Division and Elec-
tronic. Independently he has created identities for
luxury Italian shoe manufacturer Gianvito Rossi, and
German publisher Schirmer Graf.

Barnes has also been an advisor and consultant
on numerous publications, notably The Sunday Times
Magazine, The Guardian and The Observer Newspapers,
GQ, Wallpaper*, Harper’s Bazaar and frieze. He has
designed many books for publishers all over Europe
including Schirmer Mosel, Oxford University Press,
the Tate, and the iconic Schirmer Graf series. Fol-
lowing the redesign of The Guardian, as part of the
team headed by Mark Porter, Barnes was awarded the
Black Pencil from the D&AD. They were also nominated
for the Design Museum ‘Designer of the Year’. In
September 2006, with Schwartz he was named one of the
40 most influential designers under 40 in Wallpaper*.
A year later The Guardian named him as one of the 50
best designers in Britain.

Christian Schwartz (born 1977) is a partner, along
with Paul Barnes, in Commercial Type, a foundry based
in New York and London. A graduate of Carnegie Mellon
University, Schwartz worked at MetaDesign Berlin and
Font Bureau prior to spending several years working
on his own before forming Schwartzco Inc. in 2006 and
Commercial Type in 2008. Schwartz has published fonts
with many respected independent foundries, and has
designed proprietary typefaces for corporations and
publications worldwide.

Schwartz’s typefaces have been honored by the
Smithsonian’s Cooper Hewitt National Design Museum,
the New York Type Directors Club, and the Interna-
tional Society of Typographic Designers, and his
work with Barnes has been honored by D&AD. As part
of the team that redesigned The Guardian, they were
shortlisted for the Designer of the Year prize by the
Design Museum in London. Schwartz and Barnes also
were named two of the 40 most influential designers
under 40 by Wallpaper*, and Schwartz was included
in Time magazine’s 2007 ‘Design 100’. In early 2007,
Schwartz and German design luminary Erik Spiekermann
were awarded a gold medal by the German Design Coun-
cil (Rat fiir Formgebung) for the typeface system they
designed for Deutsche Bahn.

Greg Gazdowicz (born 1988), studied graphic design at
the Maryland Institute College of Art, where he also
found his deep passion for type design and cycling.
Greg worked as a graphic designer at a number of
branding studios, start-ups and non-profits before
working in the field of typeface design. He is en-
rolled in the Type@Cooper Extended program and will
graduate in the fall of 2014. He began working with
Commercial Type in early 2014.
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