Graphik

Collection

Originally released in 2009, Graphik has quickly
become a modern classic. Created to be a blank

slate, Graphik is a “vanilla-flavored” typeface that is
perfectly suited for whatever style of expression is
needed. With a rational grid composed of nine weights
in eight different widths, the Graphik Collection is
created for maximum flexibility in communication.

PUBLISHED
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PRODUCTION ASSISTANCE
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144 STYLES
8 FAMILIES

FAMILIES

GRAPHIK

GRAPHIK COMPACT
GRAPHIK CONDENSED
GRAPHIK X CONDENSED
GRAPHIK XX CONDENSED
GRAPHIK XXX CONDENSED
GRAPHIK XXXX CONDENSED
GRAPHIK WIDE

Commercial

Inspiration for Graphik came from designer Christian Schwartz’s
enduring interest in the expressive possibilities found in
ordinary sans serif typefaces. This stems from his early exposure
to Modernist graphic design, particularly posters, from the
mid-twentieth century. Now expanded with assistance from
Croatian designer Hrvoje Ziv&ié, the collection ranges from the
warm and friendly regular width, to the legibility-bending XXXX
Condensed, all the way to the expansive Wide. The purposeful,
elegant plainness and wide range of widths allow the Graphik
collection to move effortlessly between being a central design
element or playing a supporting role in editorial design,
corporate branding, video and broadcast design, websites,
apps, and user interfaces.
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Graphik

Designed to be a blank slate; Graphik is a
“vanilla-flavored” typeface that is perfectly
suited for whatever style of expression is needed.
Its purposeful, elegant plainness allows it to
move effortlessly between being a central design
element or playing a supporting role in a wide
range of projects and applications.

PUBLISHED
2009

DESIGNED BY
CHRISTIAN SCHWARTZ

18 STYLES
9 WEIGHTS W/ ITALICS

FEATURES

PROPORTIONAL/TABULAR LINING FIGURES
PROPORTIONAL/TABULAR OLDSTYLE FIGURES
FRACTIONS (PREBUILT AND ARBITRARY)
SUPERSCRIPT/SUBSCRIPT

Commercial

The inspiration for Graphik came from designer Christian
Schwartz’s longstanding interest in the expressive possibilities
found in plain typefaces. This stems from his early exposure to
Modernist graphic design, particularly posters, from the mid-
twentieth century. While many of these designs were dominated
by the three iconic sans serifs from Europe: Helvetica, Univers,
and Futura, Schwartz was drawn to the “B-list” of sans serifs,
such as Plak, Folio, and Neuzeit Grotesk. Graphik is a typeface
without the baggage of Univers and Helvetica that can be used
in similar ways without only evoking Modernism. Graphik is a
grotesk with humanity which is best expressed in the roundness
of the uppercase G and circular points, such as the period and
the dot on the i. These and other design details add warmth
without calling attention to themselves.
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Graphik Thin

Graphik Thin Italic
Graphik Extralight
Graphik Extralight [talic
Graphik Light

Graphik Light ltalic
Graphik Regular
Graphik Regular Italic
Graphik Medium
Graphik Medium lItalic
Graphik Semibold
Graphik Semibold Italic
Graphik Bold
Graphik Bold Italic
Graphik Black
Graphik Black Italic
Graphik Super
Graphik Super Italic
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SUDURNES
Praktischer

GRAPHIK SUPER, 70 PT [ALTERNATE a t]

ARTIFACTS
Revolutions

GRAPHIK SUPER ITALIC, 70 PT
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Robert Oppenheimer
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Qumce de noviembre
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Near 5,200 residents
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WHAKAHINAPOURI
Chromolithographer

GRAPHIK SUPER, 40 PT [ALTERNATE a t]

Physiological causes

REGION D'ESPAGNE
Forcing their peloton

GRAPHIK SUPER ITALIC, 40 PT
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Appenzell Rhodes-Interieures, Schwytz

PLACED FIRST IN THE 2012 OLYMPICS
The 27/ increase of synthetic materials
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The area’s total population of 246,057
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Bauhaus origin and ear/y organization
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The earliest historical reference was
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Uden Bornholms Regionskommune

EXPERIMENTELE GROEP HOLLAND
Enselgnement supérieur et grandes
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237 artists exhibit work in biennale

FUNDACION DE LA CASA GRANDE
Sprachgesch:chte und Lautwandel
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Moved to Middlesbrough, England

GUNEYDOGU ANADOLU BOLGESI
The South East Dorset conurbation
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Region Metropolitana de Santiago

DERBYSHIRE, WORCESTERSHIRE
Groenvoorz:emngen vormen 11.5%

AAAAAAAAAAAAAAAAAAAAAAAAAAA

Established as a township in1839

COUNT GEORGE HINSHELWOOD
Snaefe"snes-og Hnappadalssysia

RRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRR

Commercial commercialtype.com



Graphik Collection 15 of 151

REGION MIDTJYLLAND MED CENTRALFORVALTNING
Bekannte Schriftgieléereien im deutschen Sprachraum
POSIZIONE DELLTTALIANO TRA LE LINGUE EUROPEE
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ARCHITECTURE OF THE BAUHAUS FROM 1919-1927
Limba romana vorbita in nordul Dunarii, in Romania si
THE EDICT OF NANTES WAS GRANTED IN LATE 1598
Wie, kiedy zza /<torego wegta wyjrzy w dzien pogodny
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ASSESSES THEIR CONSTRUCTION OF SITUATIONS
Suprafata fotald a Romaniei interbelice: 294.967 km?
IN 1927, THE FIRST WERE MADE IN EAST KEARNSEA
Autoroute A1l continue vers Le Mans, Paris & Nantes

AMERICAN COLONIAL ARCHITECTURE 1720-1780
In 2005, her first solo exhibition was in Vancouver
NORTH WEST LEICESTERSHIRE AND RUNNYMEDE
O papel da Madelra na época dos descobrimentos
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HIS GROUP TRAVELED THROUGHOUT ARMENIA
Western Departments of Comparative Vandalism
SUBMITS HIMSELF AS AN INSCRUTABLE CIPHER
MyIIy oli kerran maalattu helakanpunaiseksi siivet
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Politique de la Suisse envers I'Union européenne
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DEBUTS NEW ORCHESTRATED PERFORMANCE
A rejection of an art separated from the political
ALS SCHRIFTGIESSEREI BEZEICHNET MAN DIE
Commentaires sur la société du spectacle, 1988
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ARGENTINIAN ARTISTS IN THE19TH CENTURY
Al cap d’algun temps potser r’acudeixi a la ment
HELSINGIN SUURIMPIA URHEILUSEUROJA ON
Grandeur et décadence d’un petit commerce de
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BUT THESPECTACLEIS NOT THE INEVITABLE
The spectacle is the ruling apparatus of society
PRIVATPRAKTISERENDE OG SPECIALLZAGER
The general separation of worker and products

GRAPHIK SUPER , SUPER ITALIC, , 18 PT
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GRAPHIK REGULAR, REGULAR ITALIC, SEMIBOLD, 16/20 PT

THE SPANISH WAR, which began in 1739, and
the French war which soon followed it occa-
sioned further increase of the debt, which, on
the 31st of December 1748, after it had been
concluded by the Treaty of Aix-la-Chapelle,
amounted to £78,293,313. The most profound
peace of the seventeen years of continu-
ance had taken no more than £8,328,354
from it. A war of less than nine years’ con-
tinuance added £31,338,689 to it (Refer to
James Postlethwaite’s History of the Public
Revenue). During the administration of Mr.
Pelham, the interest of the public debt was
reduced from 4% to 3%; or at least measures
were taken for reducing it, from four to three
per cent; the sinking fund was increased, and
some part of the public debt was paid off. In
1755, before the breaking out of the late war,
the funded debt of Great Britain amounted
to £72,289,673. On the 5th of January 1763,
at the conclusion of the peace, the funded
debt amounted to £122,603,336. The un-
funded debt has been stated at £13,927,589.
But the expense occasioned by the war did
not end with the conclusion of the peace, so
that though, on the 5th of January 1764, the
funded debt was increased (partly by a new
loan, and partly by funding a part of the un-
funded debt) to £129,586,782, there still re-
mained (according to the very well informed
author of Considerations on the Trade and

commercialtype.com



Graphik Collection

20 of 151

GRAPHIK REGULAR, REGULAR ITALIC, SEMIBOLD, 10/13 PT

Every introduction to the problems of
aesthetics begins by acknowledging the
existence and claims of two methods of at-
tack—the general, philosophical, deductive,
which starts from a complete metaphysics
and installs beauty in its place among the
other great concepts; and the empirical, or
inductive, which seeks to disengage a gen-
eral principle of beauty from the objects of
aesthetic experience and the facts of aes-
thetic enjoyment: an example of Fechner’s
“aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par
excellence. It was indeed only through the
desire of an eighteenth-century philosopher,
Baumgarten, to round out his “architectonic”
of metaphysics that the science received its
name, as designating the theory of knowl-
edge in the form of feeling, parallel to that of
“clear,” logical thought. Kant, Schelling, and
Hegel, again, made use of the concept of
the Beautiful as a kind of keystone or cornice
for their respective philosophical edifices.
Aesthetics, then, came into being as the
philosophy of the Beautiful, and it may be
asked why this philosophical aesthetics
does not suffice; why beauty should need
for its understanding also an aesthetics “von
unten.” The answer is not that no system

of philosophy is universally accepted, but
that the general aesthetic theories have not,
as yet at least, succeeded in answering the
plain questions of “the plain man” in regard
to concrete beauty. Kant, indeed, frankly
denied that the explanation of concrete
beauty, or “Doctrine of Taste,” as he called

it, was possible, while the various definers
of beauty as “the union of the Real and the
Ideal” “the expression of the Ideal to Sense,”
have done no more than he. No one of these
aesthetic systems, in spite of volumes of
so-called application of their principles to
works of art, has been able to furnish a cri-
terion of beauty. The criticism of the gen-
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GRAPHIK MEDIUM, MEDIUM ITALIC, BOLD, 10/13 PT

Every introduction to the problems of
aesthetics begins by acknowledging the
existence and claims of two methods of at-
tack—the general, philosophical, deductive,
which starts from a complete metaphysics
and installs beauty in its place among the
other great concepts; and the empirical, or
inductive, which seeks to disengage a gen-
eral principle of beauty from the objects of
aesthetic experience and the facts of aes-
thetic enjoyment: an example of Fechner’s
“aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par
excellence. It was indeed only through the
desire of an eighteenth-century philosopher,
Baumgarten, to round out his “architectonic”
of metaphysics that the science received its
name, as designating the theory of knowl-
edge in the form of feeling, parallel to that
of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept
of the Beautiful as a kind of keystone or cor-
nice for their respective philosophical edi-
fices. Aesthetics, then, came into being as
the philosophy of the Beautiful, and it may
be asked why this philosophical aesthetics
does not suffice; why beauty should need
for its understanding also an aesthetics “von
unten.” The answer is not that no system of
philosophy is universally accepted, but that
the general aesthetic theories have not, as
yet at least, succeeded in answering the
plain questions of “the plain man” in regard
to concrete beauty. Kant, indeed, frankly
denied that the explanation of concrete
beauty, or “Doctrine of Taste,” as he called
it, was possible, while the various definers
of beauty as “the union of the Real and the
Ideal” “the expression of the Ideal to Sense,”
have done no more than he. No one of these
aesthetic systems, in spite of volumes of so-
called application of their principles to works
of art, has been able to furnish a criterion of
beauty. The criticism of the generations is
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GRAPHIK SEMIBOLD, SEMIBOLD ITALIC, 10/13 PT

Every introduction to the problems of
aesthetics begins by acknowledging the
existence and claims of two methods of at-
tack—the general, philosophical, deductive,
which starts from a complete metaphysics
and installs beauty in its place among the
other great concepts; and the empirical,

or inductive, which seeks to disengage a
general principle of beauty from the objects
of aesthetic experience and the facts of aes-
thetic enjoyment: an example of Fechner’s
“aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par
excellence. It was indeed only through the
desire of an eighteenth-century philoso-
pher, Baumgarten, to round out his “archi-
tectonic” of metaphysics that the science
received its name, as designating the theory
of knowledge in the form of feeling, paral-
lel to that of “clear,” logical thought. Kant,
Schelling, and Hegel, again, made use of the
concept of the Beautiful as a kind of key-
stone or cornice for their respective philo-
sophical edifices. Aesthetics, then, came
into being as the philosophy of the Beauti-
ful, and it may be asked why this philosophi-
cal aesthetics does not suffice; why beauty
should need for its understanding also an
aesthetics “von unten.” The answer is not
that no system of philosophy is universally
accepted, but that the general aesthetic the-
ories have not, as yet at least, succeeded in
answering the plain questions of “the plain
man” in regard to concrete beauty. Kant,
indeed, frankly denied that the explanation
of concrete beauty, or “Doctrine of Taste,”
as he called it, was possible, while the vari-
ous definers of beauty as “the union of the
Real and the Ideal” “the expression of the
Ideal to Sense,” have done no more than he.
No one of these aesthetic systems, in spite
of volumes of so-called application of their
principles to works of art, has been able to
furnish a criterion of beauty. The criticism
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GRAPHIK BOLD, BOLD ITALIC, 10/13 PT

Every introduction to the problems of
aesthetics begins by acknowledging the
existence and claims of two methods of at-
tack—the general, philosophical, deductive,
which starts from a complete metaphysics
and installs beauty in its place among the
other great concepts; and the empirical, or
inductive, which seeks to disengage a gen-
eral principle of beauty from the objects of
aesthetic experience and the facts of aes-
thetic enjoyment: an example of Fechner's
“aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par
excellence. It was indeed only through the
desire of an eighteenth-century philoso-
pher, Baumgarten, to round out his “archi-
tectonic” of metaphysics that the science
received its name, as designating the theory
of knowledge in the form of feeling, paral-

GRAPHIK BLACK, BLACK ITALIC, 10/13 PT

Every introduction to the problems of
aesthetics begins by acknowledging the
existence and claims of two methods of at-
tack—the general, philosophical, deductive,
which starts from a complete metaphysics
and installs beauty in its place among the
other great concepts; and the empirical, or
inductive, which seeks to disengage a gen-
eral principle of beauty from the objects of
aesthetic experience and the facts of aes-
thetic enjoyment: an example of Fechner’s
“aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par
excellence. It was indeed only through the
desire of an eighteenth-century philoso-
pher, Baumgarten, to round out his “archi-
tectonic” of metaphysics that the science
received its name, as designating the theory
of knowledge in the form of feeling, paral-
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GRAPHIK REGULAR, REGULAR ITALIC, SEMIBOLD, 8/11 PT

Every introduction to the problems of aesthetics
begins by acknowledging the existence and claims
of two methods of attack—the general, philosophi-
cal, deductive, which starts from a complete meta-
physics and installs beauty in its place among the
other great concepts; and the empirical, or induc-
tive, which seeks to disengage a general principle
of beauty from the objects of aesthetic experience
and the facts of aesthetic enjoyment: an example
of Fechner’s “aesthetics from above & from below.”

Methodologies of Aesthetics
The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that
the science received its name, as designating the
theory of knowledge in the form of feeling, parallel
to that of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics, then,
came into being as the philosophy of the Beautiful,
and it may be asked why this philosophical aesthet-
ics does not suffice; why beauty should need for its
understanding also an aesthetics “von unten.”

The State of Criticism
The answer is not that no system of philosophy is
universally accepted, but that the general aesthetic
theories have not, as yet at least, succeeded in
answering the plain questions of “the plain man”
in regard to concrete beauty. Kant, indeed, frankly
denied that the explanation of concrete beauty, or
“Doctrine of Taste,” as he called it, was possible,
while the various definers of beauty as “the union
of the Real and the Ideal” “the expression of the
Ideal to Sense,” have done no more than he. No
one of these aesthetic systems, in spite of volumes
of so-called application of their principles to works
of art, has been able to furnish a criterion of beau-
ty. The criticism of the generations is summed up
in the mild remark of Fechner, in his “Vorschule der
Aesthetik,” to the effect that the philosophical path
leaves one in conceptions that, by reason of their
generality, do not well fit the particular cases. And
so it was that empirical aesthetics arose, which
does not seek to answer those plain questions as
to the enjoyment of concrete beauty down to its
simplest forms, to which philosophical aesthetics
had been inadequate. But it is clear that neither has
empirical aesthetics said the last word concern-
ing beauty. Criticism is still in a chaotic state that
would be impossible if aesthetic theory were firmly
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GRAPHIK MEDIUM, MEDIUM ITALIC, BOLD, 8/11 PT

Every introduction to the problems of aesthetics
begins by acknowledging the existence and claims
of two methods of attack—the general, philosophi-
cal, deductive, which starts from a complete meta-
physics and installs beauty in its place among the
other great concepts; and the empirical, or induc-
tive, which seeks to disengage a general principle
of beauty from the objects of aesthetic experience
and the facts of aesthetic enjoyment: an example
of Fechner’s “aesthetics from above & from below.”

Methodologies of Aesthetics
The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that
the science received its name, as designating the
theory of knowledge in the form of feeling, parallel
to that of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics, then,
came into being as the philosophy of the Beautiful,
and it may be asked why this philosophical aesthet-
ics does not suffice; why beauty should need for its
understanding also an aesthetics “von unten.”

The State of Criticism
The answer is not that no system of philosophy is
universally accepted, but that the general aesthet-
ic theories have not, as yet at least, succeeded in
answering the plain questions of “the plain man”
in regard to concrete beauty. Kant, indeed, frankly
denied that the explanation of concrete beauty, or
“Doctrine of Taste,” as he called it, was possible,
while the various definers of beauty as “the union
of the Real and the Ideal” “the expression of the
Ideal to Sense,” have done no more than he. No one
of these aesthetic systems, in spite of volumes of
so-called application of their principles to works of
art, has been able to furnish a criterion of beauty.
The criticism of the generations is summed up in
the mild remark of Fechner, in his “Vorschule der
Aesthetik,” to the effect that the philosophical path
leaves one in conceptions that, by reason of their
generality, do not well fit the particular cases. And
so it was that empirical aesthetics arose, which
does not seek to answer those plain questions as
to the enjoyment of concrete beauty down to its
simplest forms, to which philosophical aesthetics
had been inadequate. But it is clear that neither has
empirical aesthetics said the last word concern-
ing beauty. Criticism is still in a chaotic state that
would be impossible if aesthetic theory were firmly
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Graphik
Compact

Graphik Compact is all about efficiency in copy
fitting, having been designed to be narrow and
space-saving without looking condensed. Used

for both headlines and text, it gives a comfortable
reading experience coupled with economy of space
without appearing overtly narrow or crammed on

the page, screen, or sign.

PUBLISHED
2017

DESIGNED BY
CHRISTIAN SCHWARTZ

PRODUCTION ASSISTANCE
HRVOJE ZIVCIC

18 STYLES
9 WEIGHTS W/ ITALICS

FEATURES

PROPORTIONAL/TABULAR LINING FIGURES
PROPORTIONAL/TABULAR OLDSTYLE FIGURES
FRACTIONS (PREBUILT AND ARBITRARY)
SUPERSCRIPT/SUBSCRIPT

Commercial

With nine weights from Thin to Super, Graphik Compact

can express ideas with attention-grabbing boldness or

take on a more supportive role in a typographic palette. It
feels perfectly at home in the world of branding, video and
broadcast design, web design, apps, and user interfaces

and is easily legible at small sizes on small screens. Due to its
narrowness, Graphik Compact is likewise useful in wayfinding
projects as it allows for larger letters in tighter spaces,
improving readability for users.
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Graphik Compact Thin

Graphik Compact Thin ltalic

Graphik Compact Extralight
Graphik Compact Extralight Italic
Graphik Compact Light

Graphik Compact Light Italic
Graphik Compact Regular
Graphik Compact Regular Italic
Graphik Compact Medium
Graphik Compact Medium Italic
Graphik Compact Semibold
Graphik Compact Semibold Italic
Graphik Compact Bold
Graphik Compact Bold Italic
Graphik Compact Black
Graphik Compact Black Italic
Graphik Compact Super
Graphik Compact Super Italic
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Oikeudenkaynnin

TRANSNATIONAL
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Cinematografica
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ARHUNDREDET
Unprecedented

GRAPHIK COMPACT LIGHT ITALIC , 70 PT

MECHANICALS
Favesdropping

SEGITSEGEVEL
Rettsaksdrama

GRAPHIK COMPACT REGULAR ITALIC , 70 PT
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Administration

MMMMMMMMMMMMMMMMMMMM , 70 PT [ALTERNATE a]

HULIPSHJALM
Independently

IIIIIIIIIIIIIIIIIIIIIIIIII , 70 PT [ALTERNATE t]

COINCIDENCE
Whistleblower

GRAPHIK COMPACT SEMIBOLD, , 70 PT

INSTITUICOES
Resemblances

GRAPHIK COMPACT SEMIBOLD ITALIC, , 70 PT
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Fundamentele
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CONJECTURE
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IEDZIVOTAJU
Acknowledge

GRAPHIK COMPACT SUPER, 70 PT

TECHNIQUES
Jednoczesnie

GRAPHIK COMPACT SUPER ITALIC, 70 PT
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Sharp spike in /00-year tloods

MODERN FACADE TYPOLOGY
Staty St C@//y expected to occur
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Osszesen 172 millio eléfizetés

CELOSVETOVO PRESLAVENE
\oting systems manutacturer
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15 Lionized Documentarians

IL CINQUE CIRCOSCRIZIONI
S/ngu/ar flavor & personality
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Specii de plante vasculare

DATING TO OCTOBER 1681
Den varmaste manaden ar
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Laiu taimestik on liigirikas

FEHLENDEN KENNTNISSE
OfflCleIIement candidates
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Task of reshaping the city

HONGKONGOYA UTGJOR
Conflrmed in a statement
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Modern Homes in Madrid

LAS SAGAS ISLANDESAS
Taja bua ap 70 iedzivotaji
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Nearly 760 visitors a day

MINIMALIST INTERIORS
48,7 mtlhons d’habitants
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CAMETO PROMINENCE
Nach 1851 fanden in fast

GRAPHIK COMPACT SUPER, SUPER ITALIC, 40 PT
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First gained serious historic respectability in 2007

MAI MULT O DOCTRINA ETICO-POLITICA DECAT
Unparalle /@d oppor(um ty for the tourism industry
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Many times these shoals cause extreme rapids

BOUGHT EQUITIES BASED SOLELY ON CREDIT
Panorami urban it impressionanti del mondo
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Negara-negara dan wilayah yang berbatasan

DIE ABSTAMMUNG DER DYNASTIE WIRD AUF
Taksni zalivi /S0 lahko dolgi vec 170 kilometrov
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Istocni dio otoka pretezito je planinski kraj

TUAIRIM 1S 175,000 SOLASBHLIAIN O LAR
A major tourlst attraction that offers views
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The start of an archaeological expedition

WIRELESS COMMUNICATIONS SERVICES
Des caracrerlanues d’une ville mondiale
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Styles generally rooted in the Gilded Age

THEIR WORK RECEIVED MUCH SUPPORT
Bylo zalozeno ¢inskou risskou spravou na
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Algunos de esos caudillos reclamaron el

VIRTUALLY INDESTRUCTIBLE BUILDING
Serlous concerns as to whether that was

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

Le top 10 des universités dans le monde

ESTIMATED TO BE AT LEAST $1,711,000
In1684 veroverden de Zwaardbroeders
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Expozitia are loc intr-un cartier special

NAJVISIVRH VISOK JE 45,94 METARA
Musdlenas alabastru joprojamizmanto
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15 PROTOTYPICAL AVATARS OF DARING & ENDURING EXCLUSIVITY
Fven though Toyotomi Hideyoshi unified Japan and consolidated an
MANAPOROFO FA TENA OLONA TOKOA IRENY VAZIMBA IRENY DIA
to ay sistemang /JEWQO/ tika na nagbigay ng kapangyarinan sa mga

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

FLS CARRERS SESTRENYIEN A MESURA QUE LA CIUTAT CREIXIA
Theobald entrusted him with several important missions to Rome
OLD WORLD CAPITAL COMBINED WITH NEW WORLD AMBITION
Natomiast pofnocna czesc wyspy, ktora graniczy z Zatokg Wiktorii
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THE FIFTH TOWER OF OSAKA CASTLE IS SITUATED ON A PLOT
Plus recemment des batiments dédiés a l'accueil des touristes
THE LARGE MUNICIPAL MERGERS IN UNITED STATES HISTORY
In colder climates sometimes the stockade received a coating

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

APOS A ABDICACAO, A RAINHA BEATRIZ, NOS TERMOS DA
Madagaskar oma 591730 km? on suuruselt maailma 21. riik
A SIGN OF THE INTENSE NATIONAL INTEREST IN THE RACE
ll-hsibijiet ta’ Konfuc;u gew zviluppati f’sistema ta’ filosofija

RRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRR , 18 PT [ALTERNATE, ‘]

WIENER KONGRESS 1815 GOUF DAT VIREGT HERZOGTUM
Surveys proclaim the candidates in a statistical deadlock
BRUTALIST BUILDINGS ROUTINELY FOUND IN THE AREAS
The Wren family estate was at The Old Court House in the
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TWO OF THE SMALLEST SOVEREIGN STATES OF EUROPE
Koloni Nordik di Greenland ada selama hampir 100 tahun
XANGAI GANHOU UM IMPORTANTE IMPULSO CULTURAL
Tensions within the regions at the time were running high
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HET VOLKSLIED WERD IN 1920 GECOMPONEERD DOOR
Das politische und verwaltungsmaBige Handeln genutzt
THE COMBINATION OF NORTHWESTERN TRADE WINDS
Pipina so na zboru Frankov leta 750 izvolili za kralja in ga

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

LAS MAS FUERTES ENTRE ESTAS CIUDADES-ESTADOS
Blandt de mest bemaerkelsesvaerdige eksempler pa bio
A SENSE OF PROPRIETY IN PUBLIC OFFICE AND TRUST
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ROKU 1971, VROCE SVE PLNOLETOSTI, ZISKAL TITUL
Changing relations within all governmental ministries
L'INDUSTRIE AERONAUTIQUE Y PREND SONESSORA
Piekrastes tuksnesi veidojas vietas kur auksta okeana
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GRAPHIK COMPACT REGULAR, REGULAR ITALIC, SEMIBOLD, 16/21 PT

THE SPANISH WAR, which began in 1739, and the

French war which soon followed it occasioned
further increase of the debt, which, on the 31st
of December 1748, after it had been concluded

by the Treaty of Aix-la-Chapelle, amounted to
£78,293,313. The most profound peace of the seven-
teen years of continuance had taken no more than

A £8,328,354 from it. A war of less than nine years’
continuance added £31,338,689 to it (Refer to James
Postlethwaite’s History of the Public Revenue).

During the administration of Mr. Pelham, the inter-
est of the public debt was reduced from 4% to 3%;
or at least measures were taken for reducing it,
from four to three per cent; the sinking fund was
increased, and some part of the public debt was
paid off. In 1755, before the breaking out of the late
war, the funded debt of Great Britain amounted to
e £72,289,673. On the 5th of January 1763, at the con-
clusion of the peace, the funded debt amounted to
£122,603,336. The unfunded debt has been stated
at £13,927,589. But the expense occasioned by the
war did not end with the conclusion of the peace,
so that though, on the 5th of January 1764, the
funded debt was increased (partly by a new loan,
and partly by funding a part of the unfunded debt)
to £129,586,782, there still remained (according to
the very well informed author of Considerations on
the Trade and Finances of Great Britain) an unfunded
debt which was brought to account in that and the
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GRAPHIK COMPACT REGULAR, REGULAR ITALIC, SEMIBOLD, 10/13 PT

Every introduction to the problems of aesthetics be-
gins by acknowledging the existence and claims of
two methods of attack—the general, philosophical,
deductive, which starts from a complete metaphys-
ics and installs beauty in its place among the other
great concepts; and the empirical, or inductive,
which seeks to disengage a general principle of
beauty from the objects of aesthetic experience
and the facts of aesthetic enjoyment: an example of
Fechner’s “aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that
the science received its name, as designating the
theory of knowledge in the form of feeling, parallel
to that of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics, then,
came into being as the philosophy of the Beautiful,
and it may be asked why this philosophical aesthet-
ics does not suffice; why beauty should need for

its understanding also an aesthetics “von unten.”
The answer is not that no system of philosophy is
universally accepted, but that the general aesthetic
theories have not, as yet at least, succeeded in
answering the plain questions of “the plain man”

in regard to concrete beauty. Kant, indeed, frankly
denied that the explanation of concrete beauty, or
“Doctrine of Taste,” as he called it, was possible,
while the various definers of beauty as “the union
of the Real and the Ideal” “the expression of the
Ideal to Sense,” have done no more than he. No one
of these aesthetic systems, in spite of volumes of
so-called application of their principles to works of
art, has been able to furnish a criterion of beauty.
The criticism of the generations is summed up in
the mild remark of Fechner, in his “Vorschule der
Aesthetik,” to the effect that the philosophical path
leaves one in conceptions that, by reason of their
generality, do not well fit the particular cases. And
so it was that empirical aesthetics arose, which does
not seek to answer those plain questions as to the

Jommercial
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Every introduction to the problems of aesthetics
begins by acknowledging the existence and claims
of two methods of attack—the general, philosophi-
cal, deductive, which starts from a complete meta-
physics and installs beauty in its place among the
other great concepts; and the empirical, or induc-
tive, which seeks to disengage a general principle
of beauty from the objects of aesthetic experience
and the facts of aesthetic enjoyment: an example of
Fechner’s “aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that
the science received its name, as designating the
theory of knowledge in the form of feeling, parallel
to that of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics, then,
came into being as the philosophy of the Beautiful,
and it may be asked why this philosophical aesthet-
ics does not suffice; why beauty should need for

its understanding also an aesthetics “von unten.”
The answer is not that no system of philosophy is
universally accepted, but that the general aesthet-
ic theories have not, as yet at least, succeeded in
answering the plain questions of “the plain man”

in regard to concrete beauty. Kant, indeed, frankly
denied that the explanation of concrete beauty, or
“Doctrine of Taste,” as he called it, was possible,
while the various definers of beauty as “the union
of the Real and the Ideal” “the expression of the
Ideal to Sense,” have done no more than he. No one
of these aesthetic systems, in spite of volumes of
so-called application of their principles to works of
art, has been able to furnish a criterion of beauty.
The criticism of the generations is summed up in
the mild remark of Fechner, in his “Vorschule der
Aesthetik,” to the effect that the philosophical path
leaves one in conceptions that, by reason of their
generality, do not well fit the particular cases. And
so it was that empirical aesthetics arose, which does
not seek to answer those plain questions as to the
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Every introduction to the problems of aesthetics
begins by acknowledging the existence and claims
of two methods of attack—the general, philosophi-
cal, deductive, which starts from a complete meta-
physics and installs beauty in its place among the
other great concepts; and the empirical, or induc-
tive, which seeks to disengage a general principle
of beauty from the objects of aesthetic experience
and the facts of aesthetic enjoyment: an example of
Fechner’s “aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that
the science received its name, as designating the
theory of knowledge in the form of feeling, parallel
to that of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics, then,
came into being as the philosophy of the Beautiful,
and it may be asked why this philosophical aesthet-
ics does not suffice; why beauty should need for

its understanding also an aesthetics “von unten.”
The answer is not that no system of philosophy is
universally accepted, but that the general aesthetic
theories have not, as yet at least, succeeded in
answering the plain questions of “the plain man”

in regard to concrete beauty. Kant, indeed, frankly
denied that the explanation of concrete beauty, or
“Doctrine of Taste,” as he called it, was possible,
while the various definers of beauty as “the union
of the Real and the Ideal” “the expression of the
Ideal to Sense,” have done no more than he. No one
of these aesthetic systems, in spite of volumes of
so-called application of their principles to works of
art, has been able to furnish a criterion of beauty.
The criticism of the generations is summed up in
the mild remark of Fechner, in his “Vorschule der
Aesthetik,” to the effect that the philosophical path
leaves one in conceptions that, by reason of their
generality, do not well fit the particular cases. And
so it was that empirical aesthetics arose, which
does not seek to answer those plain questions as
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GRAPHIK COMPACT BOLD, BOLD ITALIC, 10/13 PT

Every introduction to the problems of aesthetics
begins by acknowledging the existence and claims
of two methods of attack—the general, philosophi-
cal, deductive, which starts from a complete meta-
physics and installs beauty in its place among the
other great concepts; and the empirical, or induc-
tive, which seeks to disengage a general principle
of beauty from the objects of aesthetic experience
and the facts of aesthetic enjoyment: an example of
Fechner’s “aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that
the science received its name, as designating the
theory of knowledge in the form of feeling, parallel
to that of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for their

GRAPHIK BLACK, BLACK ITALIC, 10/13 PT

Every introduction to the problems of aesthetics
begins by acknowledging the existence and claims
of two methods of attack—the general, philosophi-
cal, deductive, which starts from a complete meta-
physics and installs beauty in its place among the
other great concepts; and the empirical, or induc-
tive, which seeks to disengage a general principle
of beauty from the objects of aesthetic experience
and the facts of aesthetic enjoyment: an example of
Fechner's “aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that
the science received its name, as designating the
theory of knowledge in the form of feeling, parallel
to that of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for their
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GRAPHIK COMPACT REGULAR, REGULAR ITALIC, SEMIBOLD, 8/11 PT

Every introduction to the problems of aesthetics begins by
acknowledging the existence and claims of two methods
of attack—the general, philosophical, deductive, which
starts from a complete metaphysics and installs beauty in
its place among the other great concepts; and the empiri-
cal, or inductive, which seeks to disengage a general
principle of beauty from the objects of aesthetic experi-
ence and the facts of aesthetic enjoyment: an example of
Fechner’s “aesthetics from above & from below.”

Methodologies of Aesthetics
The first was the method of aesthetics par excellence.
It was indeed only through the desire of an eighteenth-
century philosopher, Baumgarten, to round out his “ar-
chitectonic” of metaphysics that the science received its
name, as designating the theory of knowledge in the form
of feeling, parallel to that of “clear,” logical thought. Kant,
Schelling, and Hegel, again, made use of the concept of
the Beautiful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics, then, came
into being as the philosophy of the Beautiful, and it may be
asked why this philosophical aesthetics does not suffice;
why beauty should need for its understanding also an
aesthetics “von unten.”

The State of Criticism
The answer is not that no system of philosophy is univer-
sally accepted, but that the general aesthetic theories
have not, as yet at least, succeeded in answering the
plain questions of “the plain man” in regard to concrete
beauty. Kant, indeed, frankly denied that the explanation
of concrete beauty, or “Doctrine of Taste,” as he called
it, was possible, while the various definers of beauty as
“the union of the Real and the Ideal” “the expression of
the Ideal to Sense,” have done no more than he. No one of
these aesthetic systems, in spite of volumes of so-called
application of their principles to works of art, has been
able to furnish a criterion of beauty. The criticism of the
generations is summed up in the mild remark of Fechner,
in his “Vorschule der Aesthetik,” to the effect that the
philosophical path leaves one in conceptions that, by
reason of their generality, do not well fit the particular
cases. And so it was that empirical aesthetics arose, which
does not seek to answer those plain questions as to the
enjoyment of concrete beauty down to its simplest forms,
to which philosophical aesthetics had been inadequate.
But it is clear that neither has empirical aesthetics said the
last word concerning beauty. Criticism is still in a chaotic
state that would be impossible if aesthetic theory were
firmly grounded. This situation appears to me to be due to
the inherent inadequacy and inconclusiveness of empiri-
cal aesthetics when it stands alone; the grounds of this
inadequacy | shall seek to establish in the following. Grant-
ing that the aim of every aesthetics is to determine the
Nature of Beauty, and to explain our feelings about it, we
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Every introduction to the problems of aesthetics begins by
acknowledging the existence and claims of two methods
of attack—the general, philosophical, deductive, which
starts from a complete metaphysics and installs beauty

in its place among the other great concepts; and the em-
pirical, or inductive, which seeks to disengage a general
principle of beauty from the objects of aesthetic experi-
ence and the facts of aesthetic enjoyment: an example of
Fechner’s “aesthetics from above & from below.”

Methodologies of Aesthetics
The first was the method of aesthetics par excellence. It
was indeed only through the desire of an eighteenth-cen-
tury philosopher, Baumgarten, to round out his “architec-
tonic” of metaphysics that the science received its name,
as designating the theory of knowledge in the form of
feeling, parallel to that of “clear,” logical thought. Kant,
Schelling, and Hegel, again, made use of the concept of
the Beautiful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics, then, came
into being as the philosophy of the Beautiful, and it may
be asked why this philosophical aesthetics does not suf-
fice; why beauty should need for its understanding also an
aesthetics “von unten.”

The State of Criticism
The answer is not that no system of philosophy is univer-
sally accepted, but that the general aesthetic theories
have not, as yet at least, succeeded in answering the
plain questions of “the plain man” in regard to concrete
beauty. Kant, indeed, frankly denied that the explanation
of concrete beauty, or “Doctrine of Taste,” as he called
it, was possible, while the various definers of beauty as
“the union of the Real and the Ideal” “the expression of
the Ideal to Sense,” have done no more than he. No one of
these aesthetic systems, in spite of volumes of so-called
application of their principles to works of art, has been
able to furnish a criterion of beauty. The criticism of the
generations is summed up in the mild remark of Fechner,
in his “Vorschule der Aesthetik,” to the effect that the phil-
osophical path leaves one in conceptions that, by reason
of their generality, do not well fit the particular cases. And
so it was that empirical aesthetics arose, which does not
seek to answer those plain questions as to the enjoyment
of concrete beauty down to its simplest forms, to which
philosophical aesthetics had been inadequate. But it is
clear that neither has empirical aesthetics said the last
word concerning beauty. Criticism is still in a chaotic state
that would be impossible if aesthetic theory were firmly
grounded. This situation appears to me to be due to the
inherent inadequacy and inconclusiveness of empirical
aesthetics when it stands alone; the grounds of this inad-
equacy | shall seek to establish in the following. Granting
that the aim of every aesthetics is to determine the Nature
of Beauty, and to explain our feelings about it, we may say
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Graphik
Condensed

Graphik Condensed is an all-purpose editorial,
online, corporate design, app, and wayfinding
typeface. With warmly rounded letterforms and
a comfortably condensed feel, it is an excellent
blank slate for graphic design.

;;’1';'-'5"5" Perfectly suited for editorial use, Graphik Condensed was
created for fitting headlines in tight spaces on screen or in print,
DESIGNED BY

but is also suitable for text with some additional tracking. In
designing the condensed widths, Schwartz focused on keeping
the warmth and friendliness of Graphik by retaining the curved
upper and lower sections of the characters, while elongating
the straight sides. These consistent curves helps harmonize

the system throughout the widths of Graphik as the characters
FEATURES

PROPORTIONAL/TABULAR LINING FIGURES become more condensed.
PROPORTIONAL/TABULAR OLDSTYLE FIGURES

FRACTIONS (PREBUILT AND ARBITRARY)

SUPERSCRIPT/SUBSCRIPT

CHRISTIAN SCHWARTZ

PRODUCTION ASSISTANCE
HRVOJE ZIVCIC

18 STYLES
9 WEIGHTS W/ ITALICS
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Grapnik Condensed Thin

Graphik Condensed Thin ltalic

Graphik Condensed Extralight

Graphik Condensed Extralight ltalic
Graphik Condensed Light

Graphik Condensed Light Italic
Graphik Condensed Regular
Graphik Condensed Regular Italic
Graphik Condensed Medium
Graphik Condensed Medium Italic
Graphik Condensed Semibold
Graphik Condensed Semibold Italic
Graphik Condensed Bold
Graphik Condensed Bold Italic
Graphik Condensed Black
Graphik Condensed Black Italic
Graphik Condensed Super
Graphik Condensed Super Italic
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TRANSFORMATION
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METEOROLOGIEN
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ESTABLISHMENT
Semioxygenated
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ACCREDITATION
Interchangeably

OOOOOOOOOOOOOOOOOOOOOOOOOOOO

EMBAIXADORES
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DISBANDMENT
Systematyczng

GRAPHIK CONDENSED SUPER, 70 PT [ALTERNATE al

ECCENTRICITY
Direktorposten

GRAPHIK CONDENSED SUPER ITALIC, 70 PT
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From antiguity untitthe present day

BASIC PRECEPTS OF THE CONCEPT
An a[[ack on z‘he biographical detail
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Fmerging recruits with new ideals
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A0 60ru leyti er ekkert vitad um

LAST PUBLIC RELATIONS BLITZ
Se s:tua a 8° 31'14" de longitud
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Issued a decree in spring 1875

HO'OKUMU ‘IA NA MOKU ‘ANO
Admmlstracmems funkcijoms
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The defining feature of an era

1,871 SALE PETITIONS IN 2011
L archlpel etalt habité par des

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

Pamamaraang pambatas sa

LOPUSSA 174 166 HENKILOA
Uﬂllle asa literary language

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

Gaur egun, britainiar bhizitza

NEIGHBORHOOD ALLIANCE
Mit semer grofBen Anzahl an
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Mintegy 1130 km-re fekszik

LEVEL OF CONSUMER DEBT
Paused admissions in 2007
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Earlier onin the 7th century

THEFINAL, LASTDITCHBID
Hennes konst har setts som
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The predator satiation hypothesis does nat explain why the

NAVRHOVANYMI MISEMI IE TREBA ‘MARS SAMPLE RETURN'
Fiyambaxi /DUN ﬂgkamg Kaanggep anggubah wiracarita flad

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

Latemperatura mas bajaregistrada es de -64 °Cen 1944

MCLAREN WOULD SURELY DELIVER HIS DEFINITIVE TAKE
Comerciantii /anc/ez 4 negociat pe flecare continent i
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\arious field researchers believing it to be reasonable

COVERED BY ICE SHEETS UP TO 4,000 METERS THICK
The word aequat 0 was used by ancient astronomers

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

De Malarmar wie oant de 12e iuw in ynholte fan dy

THE RELATIONSHIPS WEREN'T WIDELY ACCEPTED
Ta voib ka parlamendl ennetahtaegselt laiali saata

RRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRR

The principal city and linchpin remained Liibeck

PRVA ZBORNICA JE SESTAVLJENA IZ 45 CLANOV
Under Chandragupta Maurya and his successor

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII
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Seen rummer en overordentlig stor maengde af

LA PROFONDITA MEDIA DEL LAGO E DI 4 METRI
Endemlc to temperate forests in the Himalayas

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

Poised to deliver reports by the 11th of August

NUEVAS COMUNIDADES QUE COMPARTIRIAN
Recorded that Gaither was a key driving force

DDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDD

In1917 werd in Stompetoren de zuivelfabriek

SUNDRY PIVOTAL UNDERLYING OBJECTIVES
Danas je N:zozemska jedna od najrazvijenijih

LLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLL

Investigates virtually two dozen appointees

AMOST COMPLETE WORK ON FINNO-UGRIC
A chihe causa di u so mali, piegni a sé stessu

PPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPP
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MARK LEE'S SURREAL MANNERISMS SOUGHT TO CALL ATTENTION TO THE BLIGHT
It hasn't been since the so-called "White Oak Rebellion” that interests have manifest
RAUL MUR CURGE PRIN GRAZ L ANDUL STEIFRMARK SISE VARSA DUPA 2673 KM
Vestri borgarmorkin nema vio Beiaraland en Alpamir eru adeins Steinsnar til sudurs

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

/DECYDOWANA WIEKSZOSC SPECIALISTOW JEST ZDANIA, 7 JEZYKI URALSKIE
The fashion icon's abrupt infervention cast doubt on the viability of the 2017 line
VAGEN SODERUT HAR SAMMA STRACKNINGS SOM DAGENS AVENIDA TLALPAN
De oudste onbetwiste inscripties in het Brahmi zijn de edlicten van Asoka uit het

MAHABHARATAN VARHAISIMPIEN TEKSTIEN OLETETAAN OLEVAN PERAISIN
Sawijining ringkesan cekak karya Mozarts ugi nate dipunterbitaken ing 1951
THEIR OFFICE'S RHETORIC EXPOSED GAPS BETWEEN NEW DEPARTMENTS
Only two clauses express/y discuss national, social & economic conditions

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

EM 2004, ONZE ANOS APOS A SUA PRIMEIRA TENTATIVA FRUSTRADA
His witty debut film about the underworld demimonde in Montmartre
NEKOLIKO NIZE VSTOPI V ZVEZNO DEZELO STAJERSKO IN NADALJUJE
Thase communications included references to a campaign chairman

RRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRR

THROUGH INHERITANCE OF SUBSTANTIAL WESTERN TERRITORIES
By November 1956, 24 other states had acceded to the declaration
LES LANGUES PRAKRITES DEVINRENT DES LANGUES LITTERAIRES
Die Sheepeater Shoshonen lebten bis 1872 im Gebiet des heutigen
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CLOSED DOOR BRIEFINGS REVEAL RIFT BETWEEN ALLIED CAMPS
The work’s true strength was its ability to subvert alternative film
MANY OF THE IDEAS OF THE CHARTER CAME FROM AN IDEOLOGY
Zostaty wybrane i zastosowane w przestrajalnym spektrometrze

ONLY IN HER TRAVELS TO SAN FRANCISCO DID THE TRUTH OUT
Kuninogle fa tilfeelde findes der skriftlige kilder med ursproget
SA KAHULIHULIAN NG IKA-17 NA SIGLO, SA DAAN NG DIGMAAN
La commune d’Alkmaar compte 27 moulins dont le 't Roode Hert

OURTOP 10 FOR SUMMER 2018 WILL LEAVE YOU SPEECHLESS
Rampant factionalismirrevocably contributed to their decline
CONCERN WITH PRICES SWAMP BARGAIN WESTERN MARKET
Yellowstone er fyrstl og elsti pjodgardur heims, stofnadur ario

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

LOCAL MANUFACTURE LOOKS TO REINVIGORATE THE TRADE
Ettersom det er for fa muligheter til & avgjore sporsmalet, har
DEZEAGGLOMERATIE TELT ONGEVEER1.268.520 INWONERS
Unnamed sources sought to defect in anticipation of releases

PPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPP
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Parlamentissa on 8 valiokuntaa, joissa tehdaan valmistelutyota taysistuntoa varten, ja lisaksi useita poliittisia
#H“’"‘ - HE MEIOS PARA HHH[R R AS CONDIC UMDUSH%MOM ARA IMP HHN\ \R M T\Dﬁ

f gay r -
our Southwestern states Saw a dramatic rise in month v precipitation, leavi Ng oricials scran no 010

GRAPHIK CONDENSED THIN, THIN ITALIC, 14 PT

This vear's spring gala will, after 11 years, see the return of the Chatmoore House as the venue location
MLABI DIJELOVI STIENJAKA SU SE UZDIGLI TIEKOM KASNOG RAZDOBLJA KREDE NEKI JUZNI DIELOVI
Their management company purchased the building and set out shift as many rent-stabilized tenants

GRAPHIK CONDENSED EXTRALIGHT, EXTRALIGHT ITALIC, 14 PT

Anfang der 1970er Jahre hatte sich die NASA wieder auf bemannte Einsatze im niedrigen Erdorbit
WE RIGOROUSLY TESTED 15 OF THE BEST VACUUMS IN THE MARKET AND NARROWED THE FIELD
Well into the 20th century the area existed principally as a patchwork of minor warring fiefdoms

GRAPHIK CONDENSED LIGHT, LIGHT ITALIC, 14 PT

Such peer-reviewed pieces, she argues, more often than not tend to miss their rhetorical
BERRONI TOTALLY REIMAGINED THE ART DECO FORM, TRANSPOSING IT TO A NEWER ERA
His small Copenhagen-based studio creates what one critic deemed “poetry in ceramics”

GRAPHIK CONDENSED REGULAR, REGULAR ITALIC, 14 PT

Nahuatl and the other 67 indigenous languages are recognized as lenguas nacionales
MIS-SEKLU DISGHA SAL-1711, L-INGILTERRA U L-ISKOZJA KIENU JEZISTU BHALA ZEWG
Jo ilgis sieké tik 4,95 m, buvo varomas 4,549 cm? dviejy cilindry oru ausinamu varikliu

GRAPHIK CONDENSED MEDIUM, MEDIUM ITALIC, 14 PT

Na potnoc od gor lezy wyzyna Yellowstone, na wschodzie rozcigga sie obszar zwany
GENERATED A NOMINAL GROSS DOMESTIC PRODUCT OF $8.75 TRILLION IN Q12017
23,1 millio évvel ezeldtt egy ennél kisebb kitorés 280 kobkilométer anyagot lokott ki

GRAPHIK CONDENSED SEMIBOLD, SEMIBOLD ITALIC, 14 PT

Devrin aydinlan dnlerine ¢ikan bu intizamh lisani memnuniyetle kabullenmislerdir
MALGRE L'INTERET QU’ELLE PORTE AUX BEAUX-ARTS - QU’ELLE DOIT A SON PERE
Echoed some of the administration’s “very ambiguous” and “contradictory” ideas

GRAPHIK CONDENSED BOLD, BOLD ITALIC, 14 PT [ALTERNATE “ “ "]

Nel 1571 la citta respinse con successo I'assedio delle forze spagnole guidate da
REITH GERDI TILRAUNIR MED TOMID EN HRYLLINGUR TOMSINS VAR PA TALINN
Aksara Tamil memiliki 961 tambahan huruf kombinasi mewakili 1.237 kombinasi

GRAPHIK CONDENSED BLACK, BLACK ITALIC, 14 PT [PROPORTIONAL OLDSTYLE FIGURES, ALTERNATE a t]

The value of the equation of time is approximated by the sum of two sine curves
REPRESENTED THE VAUNTED DESIGNER'S FIRST TIME IN THE SUMMER LINEUP
Stripped down to bare fundamentals and featuring a supercharged 7.3 liter V12

GRAPHIK CONDENSED SUPER, SUPER ITALIC, 14 PT
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Graphik

X Condensed

A workhorse for editorial design, Graphik

X Condensed is designed for fitting large
headlines in constrained spaces and can be
used for a wide range of expression.

PUBLISHED
2017

DESIGNED BY
CHRISTIAN SCHWARTZ

PRODUCTION ASSISTANCE
HRVOJE ZIVCIC

18 STYLES
9 WEIGHTS W/ ITALICS

FEATURES

PROPORTIONAL/TABULAR LINING FIGURES
PROPORTIONAL/TABULAR OLDSTYLE FIGURES
FRACTIONS (PREBUILT AND ARBITRARY)
SUPERSCRIPT/SUBSCRIPT

Commercial

Graphik X Condensed is an effective tool for the constraints and
demands of modern publishing both in print and online, and
has been used by many worldwide publications for surprisingly
different needs. Iconic men’s magazine Esquire pushed Graphik
X Condensed to the limit in big and bold openers where the type
has been photocopied, stenciled, traced with a felt-tip marker,
and even had 3-D letterforms set on fire, with Graphik handily
surviving the abuse with its personality intact. In contrast, food
and dining magazine Bon Appétit employed the lighter weights
to bring style and sophistication to their layouts. In concert
with the rest of the widths of Graphik, X Condensed becomes a
typeface that works for practically everything.
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Graphik X Condensed Thin

Graphik X Condensed Thin ltalic

Graphik X Condensed Extralight

Graphik X Condlensed Extralight ftalic
Graphik X Condensed Light

Graphik X Concensed Light ltalic

Graphik X Condensed Regular

Graphik X Condensed Regular [talic
Graphik X Condensed Medium
Graphik X Condensed Medium Italic
Graphik X Condensed Semibold
Graphik X Condensed Semibold Italic
Graphik X Condensed Bold
Graphik X Condensed Bold Italic
Graphik X Condensed Black
Graphik X Condensed Black Italic
Graphik X Condensed Super
Graphik X Condensed Super Italic
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FREQUENTLY ATTENDED
Jiierencia entre lenguas
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BIPARTISAN TRANSITION
jolexata u Ingvistickim
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AVILLE DE TOULOUSE
New mstomca\ account

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

FLECTORAL ASSEMBLY
Understood objectives

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT
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GENG/ALD FORNYEDE
nifiee principalement

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

25MILLION BICYCLES
Extract&Standard i7e

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

CHERRY OAK FINISH
Law of Emphyteusis
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DE STUDIE MOET Z0
Critically timed acts
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EXECUTIVE SUITES
Hudobny skladatel
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IL 19GENNAIO 1991
Razao de cada jogo

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

FORSKNING KJENT
The 1960s &1970s
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CHIEF ECONOMIST
Influen tial Officers

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII
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FOUNDINGIN1871
Cinco Navegantes
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UBER 57 PROZENT
Three-judge panel

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

26,7% ELANIKEST
De facto standard

AAAAAAAAAAAAAAAAAAAAAAAAAA

TIMBER FRAMING
Medieval England

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA
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SOM AR SKRIVEN
Former executive

GRAPHIK X CONDENSED SUPER, 70 PT

EDICTS & POLICY
Kauflichen Milieu

GRAPHIK X CONDENSED SUPER ITALIC, 70 PT
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BUSINESSES SUrpassed by theretall sectors

LOCATED THIRTY-TWO MILES FROM MARFA
Hugtak ﬁ f@mU/d var T & arumoft notad

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

Comallengua de [a poblacio, [antic nomn

ONLY 167% OF INDUSTRY EXPERTS AGREE
[Stori Ograf ade SﬁBC jalitate alncercat sa

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

Advancements due to this technology

TRIUMPHAL ARCH OF THE TETRARCHY
Azokban a nye/vekben amelyek fejlett

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

Folketallet falder til under 1.761.210

FORSTA VIKTIGA OVERSATTNINGEN
Became besotted with the majesty
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This grandeur of wide open space

COROADO EM 4 DE MAYO DE 1643
Pasak Iegendu jau nuo seny laiky
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'ACT ein‘enclava da 2.736,71km

NEW MATERIALS & ERGONOMICS
Develapmg cosmopalltan courts

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

Nel 1117 le leggiislandesi furono

ALS INDEN1970ER JAHREN DAS
Bien qu utlhsant l'alphabet latin

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

Prolonged hattles with nobility

BLACK MOUNTAIN SANDSTONE
Down from $215 millionin 2016

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

commercialtype.com



Graphik Collection

Areas of political maneuvering

MORPHOLOGY OF A LANGUAGE
Atlmum og bar er kirkjugardur
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Uf selbstverantwortlichi Ethik

NEWE1.41BILLIONFACTORIES
Using early heliefs & practices
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Ocak 2004 tarinine kadar bu madalya hem sivilere hem de askerlere

TRIBUTO COBRADO PELO REIAOS POSSUIDORES DE CERTAS TERRAS
The move f@//@w g detalled review Is likely to open the door to the

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

The screenwriter didn't collect many showbiz plaudits, bur ir's her

AUNQUE LA GENETICA JUEGA CON UN PAPEL MUY SIGNIFICATIVO
KaZdy rok kvalifikovani nominatori nominuji sto Zijicich osob jejich

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

L état des connaissances concernant la physiologie cellulaire

MODEL OF RESISTANCE IN DEMAGOGIC POLITICAL MOMENTS
Seven copies of the 1300 exemplification by Edward | survive

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

Ausgenommen die abseits liegenden Inseln Fair Isle und

BANKS HAD RESURRECTED INTEREST-ONLY MORTGAGES
Blei1811 utnevnt til den tyske ordenen Pour le Mérite fiir
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Kangelaslaulud réitigivad germaani rahvaste iihistest

FACILITIES RE-ABSORBED INTO THIS COUNTY SYSTEM
Después de una serle de esquemas gubernamentales

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE
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Tadéjadi, ja sekundaraja tinuma ir vairak vijumu neka
WALTARI ALOITTI VARUSMIESPALVELUKSENSA 2004
They'reas polltlcally divided as the rest of the nation

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

Correlai fenomeni elettrici con quelli magneticinel

PLAYSHOST TO THE 2010 WINTER OLYMPIC GAMES
W zawodach wezmle udziat 31druiyn podzielonych

DDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDD

Several familiar methods of political maneuvering

CONTINUED ALONG THE EASTERN COAST OF INDIA
People here are yo-:t-alone independent thinkers

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

Classification was decided during the Final Stage

DIVIDED ITINTO THREE TRADITIONAL DISTRICTS
Provinsen havde 87.465 indbyggere, svarende til
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THE IDEAWAS TO REDUCE FEDERAL EXPENSES BY COORDINATING THE USAGE OF REALESTATE
Grad posieduje bogato kulturno nasliede | iedinstveno kulinarstvo s brojnim Guvenimelima, kao
A FAITLE LIEN ENTRE LORIENT ET LOCCIDENT DOU SA POSITION GEOSTRATEGIQUE DE PREMIER
The etymological root for the word originated before the Sth century BCE from an ancient Latin

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

THER 2015 POLL FEATURED OVER 64,000 RESPONDENTS AND INDICATED THAT 177% WERE
Ing taun 1946, Kawah Jonggring Salaka ana kubahé, saéngga dhuwure gunung 3.744,82 m
THIS IS A CRISIS THAT DOESN'T HAVE ANY SOLUTIONS AT THE MOMENT AND IS YET TO RUN
Die Prdambel erinnert an die Erklérung der Menschen- und Buirgerrechte von 1684 und die

ENTONCES EN EL PAIS SE PRODUCE UN CONSIDERABLE DESARROLLO EN MEDIOS DE
Doubtless a perennial group of eccentrics & ideologues has fed the area’s reputation
IS IAD NA COIRDINIGH AN DREAM EITNEACH IS MO A BHFUIL TEANGA AGUS NOSANNA
Itis located in the central north of the country near the second-most papulous areas

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

ANALYSTS HAD PROJECTED THAT 12,640 STORES WOULD OPEN IN EARLY 2004
From fashionable city abodes to countryside, riverside and oceanfront homes
HER DERE DORA CIYAYE QEREJDAX MIROV DIKARE LI VAN KEVIRAN RAST BE KU
Dan il-pajjiz Nordiku /lnsab Iejnl ilbic tal-Izvezja lejn in-nofsinhar tan-Norvegja
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P'UNCHAWPI KAYLLAMAN ACHKIN, MANATAQ TUTAPI TIKSIMUYUP HUKLLA
Through the hardships of the Great Depression and the ensuing lean years
JONES PULLS BACK THE VELVET ROPE ON THE GREATEST CLUB OF ALL TIME
Ayni zamanda krullyet yazihanesinde gerceklestirdigi bilim, tarih ve hukuk
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BEGAN THE PROCESS OF ANALYZING THE SAMPLE FOR CARBON CONTENT
Develops concepts & future scenarios wherein this boundary fades away
ARU TOOK OVER THE RACE LEAD FOLLOWING THE MOUNTAINOUS STAGE 1
With an addition of five new distinct layering oils this is our favorite scent

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

DERECHTSFILOSOFIE IS EEN ONDERDEEL VAN DE ETHIEK EN PROBEERT
Tagabb értelmezések szerintide tartoznak a természetfelettilétezését
DET HENDTE AT KUNDENE VILLE INNLOSE FLERE INNSKUDDSBEVIS ENN
Microbes convert some of it to carbon dioxide and methane which then

DDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDD

IPASAM VAJADZIBAM IZMANTO ARI TRANSFORMATORUS BEZ SERDES
Formalnie byla przywilejem majacym réwnoczes$nie znamiona umowy
ANG KAPULUAN NG PEROE AY NAHAHATI SA 31NA MUNISIPALIDAD AT
Although he’s rumored to have done pseudonymous work in an earlier

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

THIS EXPERIMENTAL CONVENIENCE SHOP OFFERS GLIMPSES OF THE
Da huset Visconti utslocknade pa manssidan 1445 med Filippo Maria
BOLSTEREDBY ITS 75-YEAR HISTORY & WORLD-CLASS REPUTATION
Last autumn’s penchant for the tried-and-true t-shirt reveals that no
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Graphik
XX Condensed

Expressive, but still eminently
readable, Graphik XX Condensed was
lesigned for the biggest headlines n
editorial and digital design.

PUBLISHED
2017

DESIGNED BY
CHRISTIAN SCHWARTZ

PRODUCTION ASSISTANCE
HRVOJE ZIVCIC

18 STYLES
9 WEIGHTS W/ ITALICS

FEATURES

PROPORTIONAL/TABULAR LINING FIGURES
PROPORTIONAL/TABULAR OLDSTYLE FIGURES
FRACTIONS (PREBUILT AND ARBITRARY)
SUPERSCRIPT/SUBSCRIPT

Commercial

The dramatically condensed letterforms of Graphik XX
Condensed grab attention while still maintaining their
elegance in the thinner weights. The XX Condensed width
can hold its own in combination with powerful imagery
either in a magazine spread or online publication. At large
sizes, it is suitable for general graphic design use including
book covers, signage, and magazine layouts.
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[yapfik XX Congensea T

biaon XX Conoensed Thn il

brapnik XX Condensed Extralight

biaphiv XX Condensed Extralight ialc

braphik XX Condensed Light

Graphik XX Condensed Light ltali
Graphik XX Condensed Regular
Graphik XX Condensed Reqular Italic
Graphik XX Condensed Medium
Graphik XX Condensed Medium Italic
Graphik XX Condensed Semibold
Graphik XX Condensed Semibold Italic
Graphik XX Condensed Bold
Graphik XX Condensed Bold Italic
Graphik XX Condensed Black
Graphik XX Condensed Black Italic
Graphik XX Condensed Super
Graphik XX Condensed Super ltalic
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FGOPERWSZAS/TURA TEATRALNA
Unquestonaly e most mpartan
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HEPORSENARMODANSINTINEEN
Jerosgace engneegano g
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UXRIVERS 00 STORMREGIONS
Opulazioaren araDera, esteni

XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX

THE PROVINCE SNORTHERN HALF
Reflec seam of the Tlve variants
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JAWATAN SEHINGGA PARLIMEN
Londcting malware analysis

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

MARRIAGE OF MAN & MACHINE
Within nancient (reex theatres
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CITY MANDATED PROGRAMS
Gmsteswmsenschafﬂu:hen

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

SES CEUVRES PAR DES TIERS
Het gedlchtzuals hetinhet
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AN AWRRD OF £1.750,000
l7fundamental solutions
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EXKLUSIVA VARUMARKEN
Interpretacio dun sofista
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FINAL “PUBLIC” DISPLAY
Rotating 90, 180, or 270°

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

32.177% NG POPULASYON
bhnathaigh se aitheanta
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SEKITAR 30 KILOMETER
Expanding its influence

DDDDDDDDDDDDDDDDDDDDDDDDDD

WAS REFORMED IN 1974
Recherche scientifique
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IMPORT ITALIAN SLATE
Storsteinternasjonale

AAAAAAAAAAAAAAAAAAAAAAAAAAA

KEMENYLOMBU ERDOK
Ilpprnach toprototype

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA
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LOUISIANA PURCHASE
Region dela Antartida

GRAPHIK XX CONDENSED SUPER, 70 PT

HIJDEZELFDE FUNCTIE
The new outdoorsman

GRAPHIK XX CONDENSED SUPER ITALIC, 70 PT [ALTERNATE a t]
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[ developmert of catastzopne theory beweer 961477

HDINALALAMAN KNG SN ANG SUMULATAG EPKE) NGONT
Arecentsune y0l Uf e wonts Sl most promment pnysicsts
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s Xoqos Ulimpicos de Veran de 1960 foron realizados e

SIATISTICAL MEANS UF DESCRIBING MECHANICAL ASPECTS
Fedsiensimmi 5@/7 k@ﬁaﬁ mukaan noltikkaan kun fanet
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Securing a democratic nomination for sheriffin 1846

MACHINE CODE INSTRUCTION FOR TESTING PURPOSES
[idtas selle maz‘er/a/ lga aastatel 1750-1760 van Zelo
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Mas uma histaria apocria de fins dos anos 197C

PREDEVSIM OTAZKA INDIVIDUALNIHO POSOUZENI
Draped Wlthln dramat/call y folding white cotton
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Nem hivatalos masodlagos fizetdeszkdzkent

THE TALLEST LOAD-BEARING BRICK BUILDING
Kiiltiiriin alugmasmda iki siirec varlr birinci
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Concu pour permettrea la personne quiles

START AN ADDITIONAL KONTORS IN BRUGES
langerfnsnge lluI}erungen des Zeitgeistes
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Emiiltimainstancia, lidaria com qualquer

DEELEMENTE TRADITIONALE FRANCEZE S
The oldest huilding in Chicago that hadn't
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National Trust for Historic Preservation

ALIMITED, SIMPLE & STURDY ATTORNEY
Amedal IlBll‘l‘ll orda sem komio hafaupp
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Teni 39.244.818 ahitanti senduu statu

ISANG PANGKALAHATANG KATAGR ANG
I:Iearmg the final hurdle of the process
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Pressure of underwater environments

HIS FORWARD-THINKING APPROACHES
L‘usncheques tlei vinggimtorinon sono
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NEID PUSTITATYSUURTE SOUALISTE VOITUDE VOIMCUDE UHSKONDLKULTTAHTSATE SUNDMUSTE ALKS
Fastaommsiatons ff@d [ puy [Eiewer pions 0 /ealcig reoeyment plans for feceral bars
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The final design utlizes arge sheets of curtain glass, activating the space and allowing i
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A ESCRITA TAMBEME MUITO ESTUDADAE NOVOS MEIDS DE ESTUDA-LA SO CONSTANTEMENTE
o bed fyrstunitima Ofympie kamf@ {radpeir vorumafnumalr 396 K1 vegnatengsia
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Much of the drive for this cooperation came from the fragmented nature of existing

ECONOMISTS FORCASTED THE EFFECTS OF SUCH A TAX HIKE WOULD BE CATASTROPHIC
Dalom perkembangannya, /(emﬁmkkemud lan menggunakan iringan gamelan jowa
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Their 2003 model packs a 4.0 liter twin-turbo V8 delivering 607 horsepower

KIRSALDAKI EVLERINDE CEVRESINDEN IZOLE BIR SEKILDE BUYUYUP 10 YASINA
Such lufty/nterpretatmns can be judged only incompletely from his writings
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Die Gleichungen sind grundlegend fiir Radio und Fernsehen und kinnen

EACH MOLECULE THEN BINDS WITH EIGHT RECEPTORS WITHIN THE BRAIN
Applying to bands nfmerchants traveling between the Hanseatic cities
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Envanlig grundldggande uppdelning av sprikvetenskapen i mellan

THROUGH THE PROCESS CALLED DIPHTHONG HEIGHT HARMONIZATION
Months Inter, he wus sent to New Orleans, Louisiana as the assistant
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Meteorologists were recording wind speeds as highas 205.6 mph

TYRIMUOSE NAUDOJAMASI STEBEJIMU, EKSPERIMENTU, DERINAMI
Vulkanen hnnrt to lle hemdruckendstens Sakenin'n Tosamenhang
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The Vordingborg Treaty of 1471 finally renewed privileges of the

LA MAYOR PARTE DELOS ABOGADOS VENDIAN SUMINISTERIO Y A
Ex:stu]eneknllkhlavmch dijvodii kritiky tohoto pristupu k mysli
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Ljudska etimologija poimenuje laicno razlago hesed, ki temelji

DIRECTING AEMOTIVE, MEDITATIVE DOCUMENTARY SHAPED BY
anal:zatmnsrevealed that the function was locally constant
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braphik
XXX Condensed

Created for hig, expressive display typography,
ensedis best for “screamers
T for big, tabloid headlines)

braphik XXX Conc
(an old British ter
and feature sprea

IS in magazines.

PUBLISHED
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DESIGNED BY
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18 STYLES
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PROPORTIONAL/TABULAR LINING FIGURES
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SUPERSCRIPT/SUBSCRIPT

Commercial

In contrast to the typical style of straight-sided sans serifs,
which traditionally maximize the black with closed terminals
and small counterforms, Graphik’s condensed widths
feature open terminals that allow for breathing room in the
white spaces within the characters. This results in an inviting
openness in the text, rather than becoming a relentless

series of verticals reminiscent of a barcode.
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ik 0 Congensed ¥t

bl W0 Congemsed Extalgh el

brapfik XXX Condensea Ligh

Giaphi JXX Condensea Light alc
braphik XXX Condensed Regular
biraphik XXX Condensed Reguiar fall
braphik XXX Condensed Medium
Graphik XXX Condensed Medium ltalic
braphik XXX Condensed Semibold
Graphik XXX Condensed Semibold ltalic
Graphik XXX Condensed Bold
Graphik XXX Condensed Bold Italic
Graphik XXX Condensed Black
Graphik XXX Condensed Black Italic
Graphik XXX Condensed Super
Giraphik XXX Condensed Super ltalic
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WMoy theatrical capcti
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Norar mikilvaegar borgir

NAKABAGONG PANAHON
Slashing prices by g4/

GRAPHIK XXX CONDENSED REGULAR, 100 PT [ALTERNATE %]

[l beautiful necessity

[APPIKIEN JIERUSIER
[ up four ey takeaway’s
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[ischler selbststanaig

0SS OF BIODIVERSITY
H principiode fa loriz
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Mosaic of 70s fashion

ONNEWSSTANDS NOW
Fontanalta on séilynyt
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Nearly3ll]l] memhers

WITTY HAUTE CUISINE
Jus metodocientifice
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Dans ces spiritualités

SERFELSEFELOPTIKE
Her ferce legal battle
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2 miliuna di abbitanti

EHUNKA GRZTRMOTA
Theoretical Property
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1971 Wonton Festival

IMPORTANTE FUENTE
f ye culchmy dlsplu y
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Vlllage areas of yore

LEVINUIM KOHVILHK
Sefydiwyd prifysgol
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Urlian beach cufture

TRADITIONAL CRAFT
Dles plants  arabica
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Milan & Paris shows

INCREASE SUPPORT
Toistuvat uudelleen

GRAPHIK XXX CONDENSED SUPER, 100 PT

Disappearedin1918

I IDEA WIECINEGD
Flash Hood warning

GRAPHIK XXX CONDENSED SUPER ITALIC, 100 PT [PROPORTIONAL OLDSTYLE FIGURES]
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SV KONCEPTEM ODPORUJE NAVRATL
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MVRIAD COMPLEMENTARY FLAVORINGS
Jesig grouncs o nwer appcTes

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

18, 112-SQUARE-FOOT GREEN ROOF
Lonsummate eager start-up it
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BOYLE BUYURDU ZERDUST UN ANA
AS plantas que procuzem maeia
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OFFERING AN UNUSUAL PRONISE
Prices starting @E2400/ 52852
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EXTRAVAGANZA OF HOSPITALITY
Immersive earming atmosphere

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

CRESTEREA ANIMALELOR ESTE 0
largest Dusiness marketplaces
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EENBIIPASSENDE VOE TENBANK
Estinoconcepeioe realzagio

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

commercialtype.com



nnnnnnnnnnnnnnnn

PARHAILLAAN ONMENEILLARN
Le prime commesse putliche
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INVESTIGATING AN OUTBREAK
Pmdukien des Unternehmens
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FINALLY ELECTED IN MID-1921
Slow, tlellheratwe movement
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QUICK-WITTED TROUBADOUR
Un lluallsmn sustancialentre
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MULTITUDES OF FRIVOLITIES
Bonner frakalfeplanter som
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KULTAATSUWERO NG 6ATAS
Extraentry-evel employees
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The most extreme condensed width of Graphik, XXXX
Condensed is perfect for posters, album covers, and any
other situation where text has the room to boldly push the
boundaries of legibility. The idea for XXXX Condensed
started when designer Christian Schwartz was working on
what he thought would be the narrowest possible variant of
Graphik when fellow designer Abi Huynh challenged him to
try making it twice as narrow. This encouragement helped
Schwartz create his most condensed typeface yet.
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bk YR Cotense el
i X Condensed Seinon

Crapt KUEN Condense Semtol el
rapi NN Condensed Bold

braplit KRN Condense Bold
Graphik AN Condensed Black
Graphik NV Condensed Back i
Grapilk NAXN Condexsed Super
Gl NN Comtense Super talc
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ONTIVERP MELJERS
irreqolaw haje

GRAPHIK XXXX CONDENSED BLACK, 150 PT [ALTERNATE t]

WORLDCHANGERS
Soldfor £432 387

GRAPHIK XXXX CONDENSED BLACK ITALIC, 150 PT
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{UIXOTICCLAINS
Spearneatjointly

GRAPHIK XXXX CONDENSED SUPER, 150 PT

ESTEINPARTIT ¥
Irengie Kommune

GRAPHIK XXXX CONDENSED SUPER ITALIC, 150 PT
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Paticgate mcoastal xerige
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s montanias da Sera Nevad

SUCCESSEDLFIVA CANPAIoHS
Eeprisig Warefouse show
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Durch seine Naneistder Muml

)0 ARFOULCHREKE PROJEATE
Jnderling economic prodiem
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i ituation cals forreform

ARCAITECTS & CONTRACTORS
Bovavanem emiresa
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Wasser inden Attantik Illelll

GRANDCITY SHYLINEVIEWS
ralted gty marbe
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[ UNDES PLUS INPORTANTS
I{myltlmynl Windsar Casti
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jtigamenyatukan hampir

OPEN-PLANLIVINGSPACES
Adjaceattothe northites
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The Souh-after gamelist

ISHENDERNEYE MANERONI
Miektirympodarprryidst
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Graphik Wide

Extended sans serifs first appeared in the 19th century,
when printers making lottery posters demanded endless
novelty in letterforms, encouraging typefounders to explore
the limits of width and weight. The 20th century saw wide
sans serifs incorporated into systematic, grid-friendly
grotesks. Graphik Wide draws on both of these traditions,
further broadening the utility of the Graphik collection.

PUBLISHED
2018

DESIGNED BY
CHRISTIAN SCHWARTZ

18 STYLES
9 WEIGHTS W/ ITALICS

FEATURES

PROPORTIONAL/TABULAR LINING FIGURES
FRACTIONS (PREBUILT AND ARBITRARY)
SUPERSCRIPT/SUBSCRIPT

Commercial

As a typeface family gets wider, the tops and bottoms of
characters often flatten out and curves generally become
more rectangular. This approach did not suit the distinctive
roundness of Graphik, so effort was made to keep the
roundness and friendliness of Graphik throughout the
design. In the thinnest weights, Graphik Wide expresses
itself in a surprisingly elegant and forthright manner, while
the heaviest weights assertively demand the reader’s
attention. Graphik Wide is suited for posters, book covers,
editorial design, and when set with an expansive enough
measure, it can even be comfortable for text.
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Grapnik Wide Thin

Graphik Wide Thin ltalic
Graphik Wide Extralight
Graphik Wide Extralight ltalic
Graphik Wide Light

Graphik Wide Light Italic
Graphik Wide Regular
Graphik Wide Regular Italic
Graphik Wide Medium
Graphik Wide Medium Italic
Graphik Wide Semibold
Graphik Wide Semibold Italic
Graphik Wide Bold
Graphik Wide Bold Italic
Graphik Wide Black
Graphik Wide Black Italic
Graphik Wide Super
Graphik Wide Super Italic

Commercial
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VOlimuorganitek
REQUIREMENT
Koningsperiode
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Nfrastructurally
SIMPLENMEN
Charakteriseiert
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Circumstances
ANNOUNCING
FulBballreporter
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Reprezentacija
SPECULATION
Cholmondeley
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Cyfa nscddlad
PANTSATTES
Sportsmanlike
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Aerodinamica
PINAKASIKAT
Modernization
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Uzaklastiriich
TRADITIONS

Broacdcasters

GRAPHIK WIDE SUPER, SUPER ITALIC, 70 PT
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Aproximadament 1500 krm?

OBJETO TRASNE TUNIANO
SChufz von Feuchigeoiefen
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Bethford's enduring appeal

NNENFOR KUIPERBELTE
Dash of jackfruit and guava
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Refreshingly unconcerned

ODOMED MOSAIC CEILING
Momd/a/e delle zone umide

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

commercialtype.com



Graphik Collection

Most anticipated opening

NEW TRADEMARK STYLE
A home’s historical facade
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Chobotnhicemi je druhem

RISKIEST FLOOD ZONES
Les funcions ecologiques
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Souvenirs of this journey

NAIIMPLUWENSIYAHAN
Elohelyek megorzesenek
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Brick-and-mortar shops

MONTANAS DE CALIZA
27 functional prototypes
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Unei dezvoltari durabile

RELIABLE ECONOMIES
Gove dagshekk b’'sahhtu
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Thorough test regimen

GRZECZNOSCIOWYMI
114 high-yield securities
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Nagsimula Nng makalbagong awtobiograpiva
PLOT OF FORMER BROOKLYN FARMLAND
/R)ates COU/O/ eventually rise to $6, /50 per day

Oldest examples date back 532 /000 vears

LARTIFICIALIDAT DAS REGLAS FORMAN A
19/17 Sp///et sin hidtil suvereent bedste seeson

Several exceptionally distant stellar objects

TEZ UCZYC MUZYKI, DO CZEGO NIE MIAE
Perska/tyt/ pranesima ir parodyti, kaip nauju
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Korsikako bigarren hiririk populatuena eta

BUNDLES OF HOME-COOKING STAPLES
Nine sculpted plaques of Norse horsemen
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Suurin Pyreneilta alkava joki on Garonne
HE KAHUI WHETU E WHITU A MATARIKI
Rows of historically significant ephemera
4,698 acres of waterfront development
PROFESIONALMENTE ENTRE 1992 -97
E ftlrtektarveréust vegha eldvirkni sinnar
La structure complexe des montagnes

GOVERNMENT REFORM COMMITTEE
ngu:sﬂc equ:valenrs of “kakistocracy”

Indicative of paleolithic bread-making

ANNUAL PRIVATE BOARD MEETINGS
Gotovo dva desetljec¢a intertnih sukoba
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Inder sechstgrofBten Stadt Pakistans
BEARISH INVESTMENTS IN ROBOTS
Leading 23 teams of archaeobotanists

GRAPHIK WIDE SUPER, SUPER ITALIC, 25 PT

Commercial commercialtype.com



Graphik Collection 143 of 151

Os senegaleses estao muito orgulnosos da sua reputacao de
A FELFOLDBOL, MELYNEK CSAPADEKVIZEIT NYUGAT FELE
FuU COSUU t@ a partire dal 1885, con i lavori che si conclusero nel
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NVonet kaupungin matkailukohteet littyvat sen merinhistoriaan
SCHWABING WAR VON 1890 BIS ZUM ERSTEN WELTKRIEG
Multi- ethm/c coumtry encompassing a wide variety of cultures
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Sveedid handan marklinunnar kallast markteigur og er hann
THOROUGH INVESTIGATION INTO THE CIRCUMSTANCES
Re,oorted/y purged 158 million accounts in just three months
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3.782 de kilometri de coastd maritima la Oceanul Atlantic
HER BRIEF REMARKS AHEAD OF THE CABINET MEETING
A chaln with more than 47500 locations around the world

Mitov and its suburbs are by far the largest urban area in
A LOOK AT THE NEWEST TOP-TIER AIRPORT LOUNGES
Overkoepelende organisatie voor bergsportverenigingen
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Taigi didziosios mokymo jstaigos konkuruoja I divizijoje
HE U PORTU PRINCIPALE DI L'ISULA A SO PRINCIPALE
A succession of incidents at the 2001 Belgian Grand Prix
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Na roz'dil od mechorostu a nizSich rostlin maji cévnate
LINDEPENDANCE DE LA REPUBLIQUE D’INDONESIE
Vast plateau with altitudes between 900 m and 1,700 m

New system of party-list proportional representation
RATE ANALYSIS OF SOME 29 ZIP CODES IN THE U.S.
He downplayed the significance of the 2011 discussion

Senadyan jenengé ngisor demok utawa touchdown
THE ASSESSMENTOFSINTELLIGENCE AGENCIES
Oko polowce teksta predstavija biografiju Ken Aroka

Commercial commercialtype.com



IIIIIIIIIIIIIIIIIII

IIIIIIIIIIIIIIIIIIIIIIIII

GGGGGGGGGGGGGGGGGGGGG

RRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRR

IIIIIIIIIIIIIIIIIIIII

IIIIIIIIIIIIIIIIIIIIIII

GGGGGGGGGGGGGGGGGGGG

AAAAAAAAAAAAAAAAAAAA

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

Commercial commercialtype .com



Graphik Collection 146 of 151

Shaped fhe City's future Z@ﬂ/mg
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REGULAR ALL CAPS

REGULAR

SEMIBOLD

REGULAR ITALIC

SEMIBOLD

PROPORTIONAL
LINING FIGURES
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GRAPHIK WIDE REGULAR, REGULAR ITALIC, SEMIBOLD, 15/20 PT

THE SPANISH WAR, which began in 1739, and the French
war which soon followed it occasioned further increase of
the debt, which, on the 31st of Decemlber 1748, after it had
been concluded by the Treaty of Aix-la-Chapelle, amounted
to £78,293,313. The most profound peace of the seventeen
years of continuance had taken no more than £8,328,354
from it. A war of less than nine years’ continuance added
£31,338,689 to it (Refer to James Postlethwaite’s History of the
Public Revenue). During the administration of Mr. Pelham, the
interest of the public debt was reduced from 4% to 3%; or at
least measures were taken for reducing it, from four to three
per cent; the sinking fund was increased, and some part of
the public debt was paid off. In 1755, before the breaking out
of the late war, the funded debt of Great Britain amounted

to £72,289,673. On the 5th of January 1763, at the conclusion
of the peace, the funded debt amounted to £122,603,336.
The unfunded debt has been stated at £13,927,589. But the
expense occasioned by the war did not end with the con-
clusion of the peace, so that though, on the 5th of January
1764, the funded debt was increased (partly by a new

loan, and partly by funding a part of the unfunded delbt) to
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GRAPHIK WIDE REGULAR, REGULAR ITALIC, SEMIBOLD, 10/13 PT

Every introduction to the problems of aesthetics
begins by acknowledging the existence and claims
of two methods of attack—the general, philosophi-
cal, deductive, which starts from a complete meta-
physics and installs beauty in its place among the
other great concepts; and the empirical, or induc-
tive, which seeks to disengage a general principle
of beauty from the objects of aesthetic experience
and the facts of aesthetic enjoyment: an example
of Fechner’s “aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that
the science received its name, as designating the
theory of knowledge in the form of feeling, paral-
lel to that of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics, then,
came into being as the philosophy of the Beautiful,
and it may be asked why this philosophical aes-
thetics does not suffice; why beauty should need
for its understanding also an aesthetics “von unt-
en.” The answer is not that no system of philosophy
is universally accepted, but that the general aes-
thetic theories have not, as yet at least, succeeded
in answering the plain questions of “the plain man”
in regard to concrete beauty. Kant, indeed, frankly
denied that the explanation of concrete beauty,

or “Doctrine of Taste,” as he called it, was possible,
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GRAPHIK WIDE MEDIUM, MEDIUM ITALIC, BOLD, 10/13 PT

Every introduction to the problems of aesthet-

ics begins by acknowledging the existence and
claims of two methods of attack—the general, phil-
osophical, deductive, which starts from a complete
metaphysics and installs beauty in its place among
the other great concepts; and the empirical, or
inductive, which seeks to disengage a general
principle of beauty from the objects of aesthetic
experience and the facts of aesthetic enjoyment:
an example of Fechner’s “aesthetics from above &
from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that
the science received its name, as designating the
theory of knowledge in the form of feeling, paral-
lel to that of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics, then,
came into being as the philosophy of the Beautiful,
and it may be asked why this philosophical aes-
thetics does not suffice; why beauty should need
for its understanding also an aesthetics “von un-
ten.” The answer is not that no system of philoso-
phy is universally accepted, but that the general
aesthetic theories have not, as yet at least, suc-
ceeded in answering the plain questions of “the
plain man” in regard to concrete beauty. Kant, in-
deed, frankly denied that the explanation of con-
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Every introduction to the problems of aesthet-
ics begins by acknowledging the existence and
claims of two methods of attack—the general,
philosophical, deductive, which starts from a
complete metaphysics and installs beauty in
its place among the other great concepts; and
the empirical, or inductive, which seeks to dis-
engage a general principle of beauty from the
objects of aesthetic experience and the facts
of aesthetic enjoyment: an example of Fech-
ner’'s “aesthetics from above & from below.”

Methodologies of Aesthetics

The first was the method of aesthetics par
excellence. It was indeed only through the
desire of an eighteenth-century philosopher,
Baumgarten, to round out his “architectonic”
of metaphysics that the science received its
name, as designating the theory of knowledge
in the form of feeling, parallel to that of “clear,”
logical thought. Kant, Schelling, and Hegel,
again, made use of the concept of the Beauti-
ful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthet-
ics, then, came into being as the philosophy
of the Beautiful, and it may be asked why this
philosophical aesthetics does not suffice; why
beauty should need for its understanding also
an aesthetics “von unten.” The answer is not
that no system of philosophy is universally ac-
cepted, but that the general aesthetic theories
have not, as yet at least, succeeded in answer-
ing the plain questions of “the plain man” in re-

Commercial
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Every introduction to the problems of aesthet-
ics begins by acknowledging the existence and
claims of two methods of attack—the gener-
al, philosophical, deductive, which starts from
a complete metaphysics and installs beauty
inits place among the other great concepts;
and the empiirical, or inductive, which seeks to
disengage a general principle of beauty from
the objects of aesthetic experience and the
facts of aesthetic enjoyment: an example of
Fechner’s “aesthetics from above & from be-
low.” The first was the method of aesthetics
par excellence. It was indeed only through the
desire of an eighteenth-century philosopher,

GRAPHIK BLACK, BLACK ITALIC, 10/13 PT

Every introduction to the problems of aesthet-
ics begins by acknowledging the existence and
claims of two methods of attack—the gener-
al, philosophical, deductive, which starts from
a complete metaphysics and installs beauty

in its place among the other great concepts;
and the empiirical, or inductive, which seeks to
disengage a general principle of beauty from
the objects of aesthetic experience and the
facts of aesthetic enjoyment: an example of
Fechner’s “aesthetics from above & from be-
low.” The first was the method of aesthetics
par excellence. It was indeed only through the
desire of an eighteenth-century philosopher,
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Every introduction to the problems of aesthetics
begins by acknowledging the existence and claims
of two methods of attack—the general, philosophi-
cal, deductive, which starts from a complete meta-
physics and installs beauty in its place among the
other great concepts; and the empirical, or induc-
tive, which seeks to disengage a general principle
of beauty from the objects of aesthetic experience
and the facts of aesthetic enjoyment: an example
of Fechner's “aesthetics from above & from below.”

Methodologies of Aesthetics
The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that
the science received its name, as designating the
theory of knowledge in the form of feeling, paral-
lel to that of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics, then,
came into being as the philosophy of the Beautiful,
and it may be asked why this philosophical aesthet-
ics does not suffice; why beauty should need for its
understanding also an aesthetics “von unten.”

The State of Criticism
The answer is not that no system of philosophy is
universally accepted, but that the general aesthetic
theories have not, as yet at least, succeeded in
answering the plain questions of “the plain man”
in regard to concrete beauty. Kant, indeed, frankly
denied that the explanation of concrete beauty,
or “Doctrine of Taste,” as he called it, was possible,
while the various definers of beauty as “the union
of the Real and the Ideal” “the expression of the
Ideal to Sense,” have done no more than he. No one
of these aesthetic systems, in spite of volumes of
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Every introduction to the problems of aesthetics
begins by acknowledging the existence and claims
of two methods of attack—the general, philosophi-
cal, deductive, which starts from a complete meta-
physics and installs beauty in its place among the
other great concepts; and the empirical, or induc-
tive, which seeks to disengage a general principle
of beauty from the objects of aesthetic experience
and the facts of aesthetic enjoyment: an example of
Fechner’s “aesthetics from above & from below.”

Methodologies of Aesthetics
The first was the method of aesthetics par excel-
lence. It was indeed only through the desire of an
eighteenth-century philosopher, Baumgarten, to
round out his “architectonic” of metaphysics that
the science received its name, as designating the
theory of knowledge in the form of feeling, paral-
lel to that of “clear,” logical thought. Kant, Schelling,
and Hegel, again, made use of the concept of the
Beautiful as a kind of keystone or cornice for their
respective philosophical edifices. Aesthetics, then,
came into being as the philosophy of the Beautiful,
and it may be asked why this philosophical aesthet-
ics does not suffice; why beauty should need for its
understanding also an aesthetics “von unten.”

The State of Criticism
The answer is not that no system of philosophy is
universally accepted, but that the general aesthet-
ic theories have not, as yet at least, succeeded in
answering the plain questions of “the plain man”
in regard to concrete beauty. Kant, indeed, frank-
ly denied that the explanation of concrete beauty,
or “Doctrine of Taste,” as he called it, was possible,
while the various definers of beauty as “the union
of the Real and the Ideal” “the expression of the
Ideal to Sense,” have done no more than he. No one
of these aesthetic systems, in spite of volumes of
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ABOUT THE DESIGNER

Christian Schwartz (born 1977), is a type designer
and typography consultant based in New York City
and with Paul Barnes is a partner in Commercial Type.
A graduate of the Communication Design program
at Carnegie Mellon University, Schwartz first worked
at MetaDesign Berlin, developing typefaces for Volk-
swagen and logos for a number of corporations. He
then returned to the US and joined the design staff
at The Font Bureau, Inc., working for a wide range of
corporate and publication clients.

Schwartz set out on his own in 2001, first forming
Orange ltalic with product designer Dino Sanchez
and Schwartzco Inc. in 2006. He has released fonts
with Village, FontFont, House Industries, and digital
type pioneers Emigre. Many of Schwartz’s typefaces
have been proprietary designs for publications,
including the The New York Times, the US edition
of Esquire, Roger Black’s redesign of the Houston
Chronicle, and the extensive Guardian Egyptian fam-
ily, with Paul Barnes, for The Guardian'’s celebrated
new look in 2005. Schwartz has also designed type-
faces for corporations including Bosch and Deutsche
Bahn, both with design luminary Erik Spiekermann,
reinsurance giant Munich Re, with Kai Bernau and
Susana Carvalho of Atelier Carvalho Bernau, and the
Empire State Building, also with Barnes.

Schwartz was awarded the prestigious Prix
Charles Peignot in 2007, given every four or five years
to a designer under 35 who has made “an outstand-
ing contribution to the field of type design” by the
Association Typographique Internationale. As part of
the redesign team for The Guardian, Schwartz and
Barnes were shortlisted for the Designer of the Year
prize by the Design Museum in London. The pair
were named two of the 40 most influential design-
ers under 40 by Wallpaper* in 2006, and Schwartz
was included in Time magazine’s 2007 “Design 100"
Also in 2007, Schwartz and Spiekermann received
a gold medal from the German Design Council (Rat
fir Formgebung) for their Deutsche Bahn typeface
system. Schwartz’s typefaces have been honored
by the Smithsonian’s Cooper Hewitt National Design
Museum, the New York Type Director’s Club, and the
International Society of Typographic Designers, and
his work with Barnes has been honored by D&AD.
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