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BASIC ARABIC

PERSIAN EXTENSION

URDU EXTENSION

VOCALISATION MARKS

ARABIC PUNCTUATION

PROPORTIONAL INDIC

PROPORTIONAL FARSI

REQUIRED LIGATURES

DISCRETIONARY LIGATURES

STYLISTIC ALTERNATES 01
Swashed Kaf

STYLISTIC ALTERNATES 02
Heh medial with swash

STYLISTIC ALTERNATES 03
Teh Marbouta with vertical dots
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UPPERCASE

LOWERCASE

STANDARD PUNCTUATION

ALL CAP PUNCTUATION

LIGATURES

PROPORTIONAL OLDSTYLE
default figures

PROPORTIONAL LINING

PREBUILT FRACTIONS

NUMERATORS &
DENOMINATORS

SUPERSCRIPT &
SUBSCRIPT

ACCENTED UPPERCASE

ACCENTED LOWER CASE
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OPENTYPE FEATURES

MARK POSITIONING

CONTEXTUAL ALTERNATES

HIJRI HEH

REQUIRED LIGATURES

DISCRETIONARY LIGATURES

PROPORTIONAL INDIC

PERSIAN FIGURES

STYLISTIC SET 01
Swashed Kaf

STYLISTIC SET 2
Heh medial with swash

STYLISTIC SET 3

Teh Marbouta with vertical dots
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OPENTYPE FEATURES
FAMILY WIDE

ALL CAPS

PROPORTIONAL LINING
default figures

PROPORTIONAL OLDSTYLE

FRACTIONS
ignores numeric date format

SUPERSCRIPT/SUPERIOR

SUBSCRIPT/INFERIOR

DENOMINATOR

for making arbitrary fractions

NUMERATOR

for making arbitrary fractions

LANGUAGE FEATURE
Polski (Polish) kreska accent

LANGUAGE FEATURE
Roméana (Romanian) s accent

commercialtype.com

DEACTIVATED

[New] Work @ £712.46

Updated: £1,825 €1,030
Original: ¥7132 $1,275

Updated: £1,825 €1,050
Original:  ¥7,132 $1,275

21/05/10 and 21/18 46/92
x158 +y23 = z18 — 24260
x158 +y23 x 718 — 24260
0123456789 0125456789
0125456789 0125456789

7ZRODEA Slady mozliwosé
rozliczen

ACTIVATED

INEW] WORK @ £712.46

Updated: £1,825 €1,030
Original:  ¥7,132 $1,275

Updated: £1,825 €1,030
Original: ¥7,132 $1,275

21/05/10 and 2 Y18 4%,
\158 4 y23 « 718 _ 44260
X158 + Y23 X Z18 — 4260

0123456789 0123456789
0123456789 0123456789

7ZRODEA Slady mozliwo$¢
rozliczen

INSUSI constiinta stiintifice  INSUSI constiinta stiintifice
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OPENTYPE FEATURES
ROMAN

STYLISTIC SET 07
alternate oldstyle 2 3 4

DEACTIVATED

Purchased for £412,483

ACTIVATED

Purchased for £412,483

OPENTYPE FEATURES
ITALIC

STYLISTIC SET 01
alternate v w

STYLISTIC SET 02
alternate y

STYLISTIC SET 03
alternate k

STYLISTIC SET 04
alternate x

STYLISTIC SET 05
alternate z

STYLISTIC SET 06
alternate f B

STYLISTIC SET 07
alternate oldstyle 2 3 4

STYLISTIC SET 08
alternate &

commercialtype.com

DEACTIVATED

New voice for the weekend
His fully mysterious reality
Work rankings in Dakotas
The 1971 Texas Grand Prix
Switzerland'’s frozen zones
Before an offhanded effort
Election results for 20034

Proportion & Colorations

ACTIVATED

New voice for the weekend
His fully mysterious reality
Work rankings in Dakotas
The 1971 Texas Grand Prix
Switzerland’s frozen zones
Before an ofthanded effort
Election results for 20034

Proportion & Colorations
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FAMILIES INCLUDED IN COMPLETE COLLECTION

Canela Arabic Thin
Canela Arabic Light
Canela Arabic Regular
Canela Arabic Medium
Canela Arabic Bold
Canela Arabic Black

SUPPORTED LANGUAGES

Afrikaans, Albanian, Arabic, Asturian, Basque, Bosnian,
Breton, Catalan, Cornish, Croatian, Czech, Danish, Dutch,
English, Esperanto, Estonian, Faroese, Farsi, Finnish,
French, Galician, German, Greenlandic, Guarani, Hawaiian,
Hungarian, Ibo, Icelandic, Indonesian, Irish, Gaelic, Italian,
Kurdish, Latin, Latvian, Lithuanian, Livonian, Malagasy,
Maltese, Maori, Moldavian, Norwegian, Occitan, Polish,
Portuguese, Romanian, Romansch, Saami, Samoan, Scots,
Scottish Gaelic, Serbian (Latin), Slovak, Slovenian, Spanish
(Castillian), Swahili, Swedish, Tagalog, Turkish, Urdu, Wal-
loon, Welsh, Wolof

CONTACT

Commercial Type
277 Grand Street, Floor 3
New York, New York 10002

office 212-604-0955
www.commercialtype.com

COPYRIGHT

© 2025 Commercial Type.

All rights reserved.

Commercial® and Canela © are registered trademarks of
Schwartzco Inc., dba Commercial Type.

This file may be used for evaluation purposes only.
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ABOUT THE DESIGNERS

Khajag Apelian (born 1986) is a lettering, type and graphic
designer. Having grown up between Dubai and Beirut, and
being raised in an Armenian family, Khajag has an affinity
for different languages and writing systems, which he has
applied to the development of typefaces in many scripts,
including Arabic, Armenian, and Latin. He designed Arek,
a typeface that was awarded the Grand Prize at Granshan
2010 Eastern Type Design Competition, and was among
the winners of Letter.2, the second international type
design competition organized by the Association Ty-
pographique Internationale. He currently operates under
the name debakir, Armenian for printed type, and teaches
design courses at the American University of Beirut.

Wael Morcos (born 1986) is a graphic designer and type
designer from Beirut, Lebanon and a partner at the Brook-
lyn based design studio Morcos Key. Upon receiving his BA
in Graphic Design from Notre Dame University (Lebanon),
he spent three years developing identities and Arabic-Latin
bilingual typefaces, in addition to working in print and exhi-
bition design. Wael received his MFA from RISD in 2013, be-
fore founding Morcos Key. Wael has been featured in Print
Magazine’s 15 under 30, was named a Young Gun by the

Art Directors Club and an Ascender by the Type Directors
Club. The studio’s clients include the Cooper Hewitt Design
Museum, the Studio Museum in Harlem, MoMA, Nike, The
Public Theatre and the Sharjah Architecture Triennial.

Miguel Reyes (born 1984), originally from Puebla, Mexico,
studied graphic design at Benemérita Universidad Autono-
ma de Puebla before working as a type designer, graphic
designer, and publication designer in Barcelona and Mexico
City. He then studied type design at CEGestalt, School of
Design in Mexico City and later attended the Type and
Media Masters course at KABK in the Hague. Miguel joined
the design staff of Commercial Type in 2013 and became a
staff designer that year. His work has been honored by the
Latin American Biennial of Typography, the New York Type
Directors Club, and the Fine Press Book Association.
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